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times&trends

observations on ourindustry

2023’s Potholes
& Pots of Gold

These trends could have the most impact
on the electrical economy in 2023.

espite some of the dire
prognostications about
next year’s business climate,
Wall Street’s bear market
and continuing geopolitical concerns
about the war in Ukraine, some decent
chances exist for growth in specific
market sectors and certain geographic
areas. Here are several of those 2023
growth opportunities to chase down
and some challenges to overcome.
The possibility of a recession.
When most folks look ahead t0 2023, a
potential recession is probably top-of-
mind. Many economists agree at least
amild recession in the U.S. economy is
quite possible next year, but the reality
is that how deeply a recession could
affect a company will largely depend
on their own unique customer mix
and geographic location. For instance,
a Michigan-based distributor with an
industrial focus may not feel as much
economic pain in 2023 as a distribu-
tor with a contractor focus because of
the amount of auto plant renovation
and construction in Michigan as that
industry transitions to electric vehicles.
Federal government’s infra-
structure and CHIPs legislation.
Funds from federal programs like the
Infrastructure Investment and Jobs Act,
CHIPS and Science Act and the Infla-
tion Reduction Act will have a direct
impact on the electrical construction
market because of their intent to fund
the installation of residential and com-
mercial PV systems, microgrids, EV
charging systems, grid upgrades and
renovation of commercial facilities with

By Jim Lucy, Editor-In-Chief

more efficient electrical and mechanical
systems. At least one electrical manu-
facturer told EW this influx of federal
tunding will be a “once-in-a-lifetime
opportunity” for the electrical industry.

Life-science laboratories and
data centers — two patches of
growth. In the latest Dodge Mo-
mentum Index, Sarah Martin, se-

nior economist, Dodge Construction
Network, said data centers and life
science laboratories “have thrived

in 2022 and continue to support
strength in planning activity” We
have talked often about the surge in
data center construction and how
they are loaded with electrical equip-
ment, and a chart on page 18 lists
several large data centers.
Life-science laboratories are an
interesting niche because of the money
biotech companies are investing in the
development of new pharmaceutical
drugs. Demand for the construction
of these facilities has not been as af-

fected by the work-from-home trend as
other real-estate sectors because folks
can't bring home the high-dollar lab
equipment and work stations.

The spike in acquisitions of elec-
trical contractors. Distributors and
reps have seen acquisition activity
increase in a big way over the past year,
but over the past few months, contrac-
tor acquisitions have been on the rise,
too. News of a customer acquisition
often sparks some anxiety because of
concerns over the possible disruption
of a long-time business relationship.
Two of the bigger acquisitions of elec-
trical contractors occurred in New
England. EMCOR Group, Norwalk,
CT, acquired Gaston Electrical Co.,
Norwood, MA, a electrical construc-
tion and low-voltage contractor with
2022 estimated revenues of approxi-
mately $140 million.

Another big deal was the acqui-
sition by Crete Mechanical Group
(CMG), Tampa, FL, Reilly Electrical
Contractors (RELCO), an electrical
contractor focused on the electrical and
telecommunications markets based in
South Easton, MA. CMG has built a
portfolio of commercial HVAC, electri-
cal, plumbing and building automation
contractors through acquisitions. The
company provides the contractors it
acquires with a range of centralized
accounting, human resources, pro-
curement, sales and support resources
Other electrical contractors the com-
pany has acquired include Crosby
Electric and Crosby Communications,
Montgomery, AL; and Piper Electric,
Arvada, CO.

Another electrical contractor ac-
quisition of note is MasTec’s purchase
of Infrastructure and Energy Alterna-
tives, Inc. (IEA), Indianapolis, IN. IEA
focuses on renewable energy and infra-
structure solutions and has completed
more than 260 utility-scale wind and
solar projects across North America.

Good luck chasing down these pots
of gold and avoiding some of these
potholes next year. EW
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newswatch

Crescent Moves into Georgia with Lowe Acquisition

Crescent Electric Supply, East Dubuque, IL, acquired
Lowe Electric Supply Co., Macon, GA. Financial terms of
the deal were not disclosed. Lowe serves customers out of 13
locations across Georgia and South Carolina. Prior to this
deal, Crescent operated out of more than 140 branches in 26
states, however, it did not have any branches or employees
in Georgia or South Carolina. Combined, the company
will operate out of more than 150 branches located in 28
states nationwide. “Lowe is well known and highly regarded
throughout Georgia and South Carolina, and we welcome
them to Team Crescent,” said Scott Teerlinck, Crescent’s
president and CEO in the press release.

Lowe will continue to operate under its founder-led
management team and be supported by the Crescent plat-
form. “We know the Lowe business is in excellent hands
with Crescent, and it’s exciting to now be a part of a Top 10
electrical distributor,” said Jim Kinman, president of Lowe
Electric, in the press release. “Both Lowe and Crescent have
long and deep family roots. We were founded in 1903 by
Henry Lowe, and Crescent was founded in 1919 by Titus

Schmid. Both sets of families are still involved in their
respective businesses, and both cultures benefit from these
family legacies. This is a great day, as we write a new and
exciting chapter for our company, as well as our employees,
customers and business partners.”

The Lowe acquisition is yet another element in a larger
strategy by Crescent to make investments in itself to better
serve customers. Crescent’s ongoing transformation also
includes improvements to its operating footprint, digital
transformation and enhancements to supplier partnerships,
among other strategic elements.

“We recognize how customer expectations and buying
behaviors are shifting,” said Teerlinck. “We are embracing
these changes as opportunities for Crescent to make stra-
tegic investments to better meet, and even exceed, these
new and changing expectations. It’s an exciting time to be
a member of Team Crescent, and we welcome our new
teammates from Lowe to join our effort and bring their
ideas and best practices to help us deliver even stronger
business outcomes.”

SONEPAR BUYS ROCKINGHAM AND PEPCO

In what’s shaping up to be one of its busier acquisi-
tion years, Sonepar purchased two large independent
distributors — Rockingham Electrical Supply, Newington,
NH, and PEPCO, Eastlake Heights, OH. Its Crawford Electric
Supply business was also in the news with the acquisition
of Basin-River Electrical Supply, Plaguemine, LA, to build
its business in the Gulf Coast petrochemical, utility and
marine contractor markets.

Rockingham Electrical Supply Co., a family-owned busi-
nesssince 1954, has 10 branch locations and more than 100
associates. [t was ranked #89 on EW’s 2022 Top 150 ranking.
Sonepar North America is in the #2 spot.

“The acquisition of Rockingham Electrical will increase
our coverage in the Northeast market, extending the
Sonepar network with valued customers in these new
growth areas,” said Rob Taylor, president of Sonepar
North America in the press release. “We see great po-
tential in both the residential and commercial business
segments and look forward to bringing new capabilities
to Rockingham’s customers.”

Jim Pender Sr., current owner and CEO of Rockingham
Electrical, added in the release, “As a third-generation,
family-owned business that has deep relationships with
our customers, this is a very exciting time for us. Choosing
a partner who embodied what we stand for was impor-
tant. When we looked across our options, we felt Sonepar

offered the best cultural fit for our employees as well as
great potential to grow business opportunities. Having
operated in some of the same New England markets, we
know NorthEast Electrical demonstrates a high level of
expertise and integrity across all they do.”

Sonepar made the PEPCO purchase to expand in
what it estimates to be the sixth largest electrical dis-
tribution market in the US. A family-owned business
headquartered in Eastlake, Ohio, since 1968, PEPCO
will add 10 branch locations and 190 associates in Ohio
and Pennsylvania to the Sonepar network in the United
States. PEPCO expects to record sales revenues of over
$300 million for 2022.

“PEPCO’s strong utility and contractor business and
geographic footprintin Ohio and Pennsylvania makes this
an exciting acquisition for us as we look to expand into new
territories,” said Rob Taylor, president of Sonepar North
America, in the press release. Joe Borkey, current owner
of PEPCO, said in the press release, “We are very proud of
what our collective PEPCO team has created. Our dramatic
growth and ultimate success story have navigated usto an
exciting opportunity with Sonepar.”

PEPCO is ranked #48 in Electrical Wholesaling’s 2022
Top 150 ranking. Jack Borkey, PEPCO’s co-founder and
an industry legend in the Cleveland market area, passed
away on Sept. 11.
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news of the electrical industry

WESCO Bolster Data Center
Business with Rahi Acquisition

Wesco International, Pittsburgh, will acquire Rahi Sys-
tems Holdings, a data center specialist based in Fremont,
CA, for $217 million. Rahi Systems is a systems integrator
in the data center space and has worked with customers
worldwide. Wesco will combine Rahi with its Communica-
tion and Security Solutions (CSS) strategic business unit.

“This acquisition strengthens our leading data center
solution offerings for our global customers,” said John
Engel, Wesco International’s chairman, president and chief
executive officer in the press release. “Rahi’s extensive
services portfolio serving the leading global hyperscale
data center providers expands the cross-sell opportunities
across our company.’

Added Bill Geary, executive vice president and general
manager, Wesco Communications and Security Solutions,
“Rahi has a successful history of above-market growth since
its inception. With more than 900 employees in 25 countries
around the world, this acquisition provides complementary
global coverage and enhances our full suite of data center so-
lutions for contractors, integrators and end-user customers.”

Crete Adds Another Electrical
Contractor to its Portfolio

Crete Mechanical Group (CMG), Tampa, FL, a provider
of commercial HVAC, electrical, plumbing and building au-
tomation services, has acquired Reilly Electrical Contractors
(RELCO), South Easton, MA. According to a press release by
Generational Equity, a Dallas-based mergers and acquisitions
advisor for privately held businesses that represented RELCO,
the company is a licensed and bonded family-owned and
full-service electrical and telecommunications contractor
serving the New England area.

Crete Mechanical Group serves customers in the industrial,
multi-family, government, healthcare, education and other end
markets. The company provides a range of corporate, finan-
cial and accounting, human resources (including technician
recruiting and retention), procurement, sales, best practice
sharing and general operational support resources to its na-
tional network of regional partners, while still maintaining a
degree of local autonomy.

Crete Mechanical Group is actively seeking new relation-
ships with owner-operators to grow the combined platform
across North America. According to information on Crete
Mechanical Group’s website, other electrical contractors that
the company has previously acquired include Crosby Electric
and Crosby Communications, Montgomery, AL; and Piper
Electric, Arvada, CO.

EW NEWS ANALYSIS

Warshauer Acquires
Broadway Electric Supply

Warshauer Electric Supply acquired Broadway
Electric Supply, a 50-year-old distributor in Wood-
bury, NJ, a Philadelphia suburb. Jim Warshauer, War-
shauer’s president, said in a post on the company’s
website, “For over 65 years, Warshauer has seen
tremendous growth, usually outpacing industry aver-
ages. We have always been proud that our develop-
ment has been organic and not through acquisition.
However, in today’s fluctuating economic climate,
coupled with the state of the electrical wholesaling
landscape, this acquisition ensures future growth for
Warshauer Electric Supply.”

Sonepar Canada Buys
Aztec Electrical Supply

Sonepar Canada has acquired Aztec Electrical Sup-
ply Inc., Concord, ON. Sonepar said the acquisition will
strengthen its ability to grow its industrial business
model across the greater Toronto area and throughout
Ontario. Founded in 2002, Aztec expanded its market
presence across Ontario by opening four branches in
Vaughan, Cambridge, Mississauga and Burlington. Aztec
will add over 100 associates to the Sonepar network in
Canadaand is expected to record sales revenues of over
$70 million in 2022.

Green Mountain Expands
in Upstate NY with Purchase

Green Mountain Electric Supply, Colchester, VT,
bought Falcone Electric, Batavia, NY, according to
a report in Vermont Business magazine. Falcone
was founded in 1945. Bill Shipman, senior advisor
for Generational Equity, the Dallas-based merger &
acquisition advisory firm that represented Falcone
Electric and its client, Vanderhoof Electric Supply
(which did business as Falcone), said in a company
press release, “The acquisition was a natural fit for
Green Mountain Electric Supply, as they continue to
expand their presence throughout the region. Addi-
tionally, they gain an experienced and knowledgeable
management team.”
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VITAL STATISTICS

CONSTRUCTION
New Construction Put-in-Place ($ billions, SAAR)
Mo. % YTY %
Jul’22 Jun’22 Change Jul’21 Change
Total Construction 1,777.30 1,784.30 -0.40 1,637.30 8.50
Total Private Construction, 1,424.20 1,436.40 -0.80 1,295.40 9.90
Residential 920.4 934.4 -1.5 806.5 141
New single family 450.1 469 -4 431.3 2.9
New multifamily 100.5 101.1 -0.6 101.7 -1.2
Nonresidential 503.9 502.1 0.4 489 3.1
Lodging 16.8 16.7 0.6 16.8 0.3
Office 73.5 734 0.1 74.9 -1.9
Commercial 104.1 103.4 0.7 91.5 137
Health care 40.1 40.6 -1.2 38 5.5
Educational 18.2 18 12 15.7 16.2
Religious 2.9 2.8 13 2.8 11
Amusement and recreation 13.6 133 16 124 9
Transportation 14.4 14.4 0 15.7 -1.8
Communication 243 24 0.9 249 2.6
Power 99.8 99.7 0 115.6 -13.7
Electric 94 93.5 0.6 78.9 19.2
Manufacturing 76.7 76.2 0.6 91 -15.8
Public Construction ($ billions), 353.1 3479 1.5 341.9 33
Residential 9.3 9.2 0.8 9 3.5
Nonresidential 343.8 338.6 1.5 332.9 33
Office 12.3 12 2.9 117 57
Commerical 3.6 36 0.2 35 21
Health care 10.9 111 -1.4 10.2 6.6
Educational 712 713 -0.1 78.8 2.1
Public saftey 113 11 22 11.9 -4.8
Amusement and recreation 129 13 -0.1 121 6.8
Transportation 41 40.5 14 40.6 1
Power 9.4 9.4 0.2 9 47
Highway and street 102.7 98.4 43 98.4 43
Sewage and waste disposal 30.3 30.4 -0.3 28.3 71
Water supply 22 22.1 -0.6 18.3 20.3
Conservation and development 8.9 8.1 17 8.5 48
Mo. % YTY %
Housing Starts (SAAR) Aug’22 Jul’22 Change Aug’21  Change
Total (thousands of units) 1,575 1,404 12.2% 1,576 -0.1%
Single-family (thousands of units) 935 904 3.4% 1,095  -14.6%
Multi-family (thousands of units) 621 483 28.6% 474 31.0%
EMPLOYMENT WAGE & PRICE STATISTICS
Latest Mo.% Year YTY %
Mo. Month  Change ago  Change
Employment, Electrical Contractors (thousands), JUL 1002 1.1 962.2 4.1
Hourly wage, Electrical Contractors ($), JuL 3377 0.1 32.09 5.2
Copper prices (cents per pound) AUG  361.44 6.4 439.8 -17.8
INDUSTRIAL MARKET
Latest Mo. % Year YTY %
Mo.  Month  Change ago  Change
Electrical Mfrs’ Shipments ($ millions) JUL 3,742 -0.1 3,452 8.4
Electrical Mfrs’ Inventories ($ millions SA), JUL 7,629 0.2 6,646 14.8
Electrical Mfrs’ Inventory-to-Shipments ratio JUL 2,039 0.3 1.925 5.9
Electrical Mfrs’ New Orders ($ millions SA), JUL 3,956 14 3,405 16.2
Machine Tool Orders ($ millions) JUL  381.82 -6.3  476.95 -19.9
Industrial Capacity Utilization (percent, SA), AUG  T9.58 Opts.  76.98 -19.9pts.

Footnotes: 1 - preliminary; 2 - revised; 3 - includes residential improvements; Z - less than 0.005 percent; SA
-seasonally adjusted; SAAR - seasonally adjusted annual rate. Sources: Construction Put-in-Place statistics -
Department of Commerce; Housing starts - Department of Commerce’s Census Bureau; Electrical contractor
employment numbers and hourly wage - Department of Labor; Copper prices - Metals Week; Electrical manufacturers’
shipment data - Department of Commerce; Machine Tool Orders - Association for Manufacturing Technology; Industrial
Capacity Utilization - Federal Reserve Board; and Purchasing Managers Index - Institute for Supply Management.

Note: Additional economic data relevant to the electrical industry is available on a bi-weekly basis by subscribing to
Electrical Marketing newsletter. For subscription information see www.electricalmarketing.com.

NEMA’S EBCI STAYS
STEADY IN SEPTEMBER

In the midst of volatile swings in the
stock market, rapid inflation and a Federal
Reserve campaign to knock down rising
prices through swift and steep interest rate
hikes, the electroindustry has settled into
a position of relative calm, according to
EBCI survey responses. For the third time
in seven months, the current conditions
index came in at 50 points in September,
indicating that conditions were unchanged
from the previous month.

The ElectroIndustry Business Condi-
tions Index (EBCI) is a monthly survey
of senior executives at electrical manufac-
turers published by the National Electri-
cal Manufacturers Association (NEMA),
Rosslyn, VA. Any score over the 50-point
level indicates a greater number of pan-
elists see conditions improving than see
them deteriorating.

Although the future conditions compo-
nent revealed a lessened sense of pessimism
in September, the 42.9-point reading was
still suggestive of softening in the near
future. The forward-looking indicator hit
bottom at 21.9 points in June and has been
steadily improving since that time, but with
a plurality of respondents expecting “worse”
conditions in six months, the indicator does
not yet point to expected growth ahead, just
less of a downturn. Among the comments,
concerns about rising interest rates mixed
with some optimism about opportunities
provided by recent federal legislation to
fund infrastructure projects.

Private multi-retail construction showed
some strength in September, increasing
+2.7% for the month to $13,755 million. It’s
up +33.5% YOY. The General merchandise
construction category was strongest, with a
+5.5% increase for the month and a +35.9%
boost for the year.

Through Aug. 2022, Total manufactur-
ing construction was up +21.6% over Aug.
2021 to $96,649 million. The Computer/
electronic/electrical segment hit $20,743
million in Aug. 2022, +179.2% increase in
one year. Tech spending on data centers and
EV and battery plant construction is pushing
spending into the stratosphere. EW
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electrical market. You can get it today as part of a special $99 annual subscription to Electrical Marketing.

As part of your $99 annual subscription, you get both online access to this data and 24 issues of
Electrical Marketing newsletter, available either in print or online in a convenient downloadable PDF format.

Included in Electrical Marketing’s new package of industry data:

ELECTRICAL SALES POTENTIAL

State & Metropolitan Statistical Area (MSA) data

Updated quarterly

Electrical Marketing’s estimates for total electrical sales, as well as
estimates for the electrical contractor and industrial market — the two
core electrical market that account for more than 75% of all electrical
sales through full-line distributors.

County-Level Sales Data

Updated twice-a-year

Drill down to the core electrical sales potential in the electrical
contractor and industrial markets in more than 900 counties.

State-Level Electrical Product Sales Potential in 17 product groups
Updated annually

Electrical Marketing’s estimates for state-level electrical sales potential
are based on product mix data from more than 100 Top 200 electrical
distributors.

Local Electrical Market Indicators

Updated quarterly

Keep tabs on building permits, gross metropolitan product, population
growth and employment trends in core market segments.

Electrical
Marketing.

INTERESTED?
To subscribe: 847-559-7598 (local) | 877-382-9187 (toll free)

OTHER
MARKET DATA

Local Construction Projects
Updated quarterly

A database of the largest
construction projects in local
markets across the U.S., with links
to additional project information in
news reports.

Electrical Market Indicators
Regular posts on the key
electrical market indicators
shaping this industry.

ELECTRICAL
PRICE INDEX

Having a tough time keeping up
with all of the price increases for
electrical products? The Electrical
Price Index offers a monthly update
on pricing trends for more than 20
key electrical product groups.

electricalmarketing.com/NewSub

electricalmarketing.com/NewSub

For subscription questions, contact electricalmarketing@Omeda.com.

For questions on Electrical Marketing’s new market data, contact Jim Lucy,
Electrical Marketing’s Editor-in-Chief, at jlucy@endeavorb2b.com.



http://electricalmarketing.com/newsub
http://electricalmarketing.com/newsub
mailto:electricalmarketing@omeda.com

bulletinboard

CES Opens New Branch
San Bernardino, CA

City Electric Supply (CES) is open in the city of San Ber-
nardino, the second location the company has opened in Southern
California in the few past months. “San Bernardino is the newest
CES location in the Inland Empire,” said District Manager Brian
Andringa in the press release. “The company has been working
hard to expand in this area for two years now, and we are continu-
ing to add locations here”

A resident of San Bernardino for nearly four decades, Branch
Manager Mike Chanez has been working in the San Bernardino

market for half of that time. “I've lived in the area for 37 years,”
said Mike. “I've been in the industry for 20 years in San Ber-
nardino, working on all sides of sales, from commercial and
residential, to industrial”

Chanez isn’'t the only one on the San Bernardino team
with experience in the industry. Altogether, the team at CES
San Bernardino has more than 100 years of experience in the
industry. “One of my team members has 30 years of experience
in sales and energy management,” said Chanez. “My counter guy
has 20-plus years on the utility market side, and my operations
manager has experience in the warehouse”

After searching for the perfect location, CES found what
used to be a factory for making cement mixing trucks. Taking
six months to do a complete renovation, Chanez was involved
throughout the entire process from day one. “For the remodel,
we gutted the complete interior of the building and basically
revamped everything,” he said. “We put up racking where we
wanted and got to design things in a way that would benefit us
the most when we opened up, which has already shown to be
a big help. Getting to sit down with my district manager and
help contribute to the design was awesome.”

10TH ANNUAL BLAZER BENEFIT GOLF
TOURNAMENT FOR IEC AND JATC

Blazer Electric Supply Co., Colorado Springs, CO, held its
10th Annual Blazer Benefit Golf Tournament at Bear Dance
Golf Club in Larkspur, CO, on July 28.

A total of $35,000 was raised to support the local training
initiatives of the Independent Electrical Contractors (IEC) and
the Joint Apprenticeship and Training Committee (JATC). A
total of $244,250 has now been raised to support scholarships,
tools, training materials and equipment.

Both apprenticeship programs equip prospective students with
the skills and knowledge necessary to have a successful career in
the electrical construction trade. The goal of the local IEC pro-
gram is to recruit and prepare a skilled labor force to meet the
needs of Colorado electrical contractors. The program provides
training and certification to candidates of all technical and non-
technical vocations, regardless of affiliation to an apprenticeship
program or other training program. As a result, IEC candidates

mmmummﬁmmm T1500m
CEVENTEEN Tmmumﬂvz HUNDREL

can become union electricians or journeymen who can provide
valuable professional services to Colorado electrical contractors.
Last year donations and fundraisers from the benefit were
able to help provide scholarships for more than 30 Southern
Colorado Students to finish out the 2020/2021 school year.
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ideas, finds and resources

AD Honors 2022 AD Electrical Spirit
of Independence Awards Winners

The 2022 AD Electrical Spirit of Inde-
pendence Awards ceremony honored AD
members and suppliers in three Electrical
divisions in the U.S., Canada and Mexico
who excelled in sales growth, marketing
excellence, employee engagement, leader-
ship, and giving back.

AD Member of the Year awards rec-
ognize member companies that achieved
significant growth in purchases from AD
suppliers, participated in key AD programs
and divisional initiatives and contributed to
AD’s governance. The following companies
received Member of the Year awards:

M 2022 AD Electrical - Canada Tier
One Member of the Year: Independent
Electric Supply

M 2022 AD Electrical - Canada Tier
Two Member of the Year: E.B. Horsman

M 2022 AD Electrical - Canada ALL
IN Member of the Year: Franklin Empire

M 2022 AD Electrical - Mexico Mem-
ber of the Year: ABSA

AD Supplier of the Year awards cel-
ebrate supplier partners that engage with
and are supportive of the AD community.
Winners of these awards have increased
purchases from members, incorporated
powerful sales incentives, widely partici-
pated in AD programs and made strong
use of marketing activities. The following
supplier companies were honored during
the ceremony:

W 2022 AD Electrical - U.S. Tier One
Supplier of the Year: Milwaukee Tool

W 2022 AD Electrical - U.S. Tier Two
Supplier of the Year: Appleton Group

W 2022 AD Electrical - Canada Tier
One Supplier of the Year: Mersen Canada

W 2022 AD Electrical - Canada Tier
Two Supplier of the Year: ABB Electrifica-
tion Canada

M 2022 AD Electrical - Mexico Sup-
plier of the Year: Hubbell Products Mexico

The Best Conversion to an AD Sup-
plier award honors both a member and
supplier that collaborated on an effective
conversion from a non-AD supplier to
an AD supplier. This year’s Best Conver-
sion to an AD Supplier winners are Van
Meter and 3M.

The Best Annual Planning Process
award celebrates the member that imple-
mented the most effective Field Market-
ing Summit, strategies for engagement
and follow-up with supplier partners.
The 2022 Best Annual Planning Process
winner is Eckart.

The AD Supplier of the Year for
Marketing Excellence award recog-
nizes an AD supplier whose market-
ing efforts had the greatest impact
on sales and market growth for AD
members. The 2022 Supplier of the
Year for Marketing Excellence winner
is Encore Wire.

AD also presented the Best Work-
place Recognition to member and sup-
plier companies that achieved an overall
engagement score of 85% or higher on a
third-party engagement survey or are rec-
ognized regionally or nationally as a “best
place to work” The 2022 AD Best Work-
place Recognition recipients are Atkore,
Alen Intelligent, Bell Electrical Supply,
Bricos, Electric Supply & Equipment Co.,
Kendall Electric Supply and Risoul.

AD’s MVP Award honors an indi-
vidual who goes above and beyond within
their company to strengthen their com-
mitment to AD and lead initiatives that
create market growth. The 2022 MVP
Award winner is Dave Davis, CFO for
Schaedler Yesco Distribution, who coor-
dinated his company’s sales and purchas-
ing teams to meet their rebate goals with
AD and contributed best practices during
AD MAX to support fellow AD Electri-
cal - US. members.

AD Chairman and CEO Bill Weisberg
also honored a member or supplier for
their giving back initiatives within their
community and for empowering their
employees to give back. This year, Dakota
Supply Group received the AD Giving
Back Award for their partnership with
Together We Rise for a project provid-
ing 100 bikes to children in foster care
in Minnesota.
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PLANNING GUIDE

Bullish and bearish economic cross currents will complicate the 2023
forecasting process. This article provides the data you will need to develop
a realistic market plan for next year.

By Jim Lucy, Editor-in-Chief; Elinor Delagrange, Senior Research Manager;
and David Eckhart, Senior Art Director

ts tough to say if forecasting 2023
market conditions for the electrical
wholesaling industry will be more
challenging this year than it has been
in the past. But this year, you must
consider a unique mix of new and old
macroeconomic factors and industry-
specific market conditions when develop-
ing your electrical 2023 market forecast.
Price increases, product shortages and
concerns over the long-term demand for
office space, a huge market for electri-

cal distributors, reps, manufacturers,
contractors and other buying influences,
because of the move to remote work,
were also top-of-mind in 2022.

What's different this year are the con-
cerns that many economists have with
a possible 2023 recession in the overall
U.S. economy, the wide range of opinions
on when or if a recession will occur and
the potential severity of any slowdown.
As you will read in the DISC President
Chris Sokoll’s 2023 forecast on page 30,

NATIONAL SALES TREND

(in millions of dollars)
150,000
145,000 143,215.6 —— 143,281.4 —
+9.7%
140,000 ° .
135,000
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130,000 T .
125,000

119,376.9 .
120,000 . 118,620.4 .
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he believes distributors will be operating
in arecessionary environment next year
and that the industry’s annual growth rate
will slow down to -7.5% in 2023 after an
+11% increase in 2022.

The respondents to the survey for
EW’2023 Market Planning Guide were a
bit more bullish in their prognostications
for 2023, and with their input, Electri-
cal Wholesaling is forecasting a +4.6%
increase in 2023 sales. A big challenge
in developing a 2023 forecast is figuring
out how much of any sales increase is
due to real demand and how much is
due to price increases. Data from the
quarterly survey of distributors that
Electrical Marketing newsletter does with
the Vertical Research Partners (VRP)
equity research firm showed that in 3Q
2022, higher prices accounted for about
43% of the +13.5% quarter-to-quarter
revenue increase. If prices continue to
increase at that rate in 2023, the real
growth in EW’ 2023 forecast (minus the
price increase) would be closer to +2%.

EW’s editors also found a wide range
of forecasts for the economic prospects
of the 2023 nonresidential construc-
tion market from eight of the nation’s
leading construction economists in
the Consensus Construction Forecast
published by the American Institute
of Architects (AIA). AIA develops this
forecast (updated in July 2022) with



PERCENTAGE OF 2022 ELECTRICAL DISTRIBUTORS’ SALES BY REGION

the help of economists from Dodge
Construction Network, S&P Global
Market Intelligence, Moody’s Analytics,
FMI, ConstructConnect, Associated
Builders & Contractors, Wells Fargo
Securities and Markstein Advisors.
AlA’s consensus forecast for the 2023
nonresidential market calls for a +6%
increase. Economists at these firms
saw the market differently. Their fore-
casts ranged from three double-digit
increases — +14.7% by FMI; +12.9%
by ConstructConnect; and +10.6% by
Dodge Construction Network — to
three forecasts that were less than half
the growth rate of AIA’s Consensus
Forecast for the nonresidential segment.
Calling for less growth were economists
from Wells Fargo Securities, Associated
Builders & Contractors and Markstein
Advisors. They see nonresidential mar-
ket growth coming in at less than +3%
next year.

Bookmark AIAs website, www.
aia.org if you want regular analysis of
construction market conditions. AIA

2023 NATIONAL MULTIPLIERS

Market Economic Factor Multiplier
Electrical Contractors ~ Number of electrical contractor employees $78,775
Industrial Total Number of manufacturing employees $2,650
Industrial MRO Number of manufacturing employees $1,215
Industrial OEM Number of manufacturing employees $1,270
Factory Automation Number of manufacturing employees $166
Utilities Number of ultimate customers utilities serve $64
Government Number of government employees $277
Mining Number of employees at mining companies $726

Chief Economist Kermit Baker pro-
vides updates on the AIA Consensus
Construction Forecast twice-a-year and
manages AIAs Architecture Billings
Index (ABI), which provides an indica-
tion of design and billings activity at
architectural firms. Because architects
typically are involved in the construc-
tion cycle at least nine to 12 months
before a project breaks ground, the
ABI is a trusted leading indicator for

nonresidential construction activity.
While the ABI has been strong for
most of 2022, Baker said in the most
recent ABI report that some signs of
an economic slowdown are emerging.
AlA’s Architecture Billings Index (ABI)
score for October was 47.7 points, the
first decline in billings since January
2021 (any score below 50 indicates
a decline in firm billings). Inquiries
into new projects continued to grow
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in October with a score of 52.3 points,
while the value of new design contracts
declined, with a score of 48.6 points.

“Economic headwinds have been
steadily mounting, and finally led to
weakening demand for new projects,’
he said. “Firm backlogs are healthy and
will hopefully provide healthy levels
of design activity against fewer new
projects entering the pipeline should
this weakness persist.”

Asyou prepare your own 2023 eco-
nomic forecast, remember that local
market conditions can vary wildly from

any macroeconomic prognostication.
Be sure to use any national outlook as
a point of comparison to see how your
local market, state or region compares
with it in terms of any forecasted rate of
change in revenue, or the market driv-
ers that will affect your business in the
year to come. Following are EW’s picks
for the economic drivers and market
trends to consider in your forecast.
2023 macroeconomic outlook.
Monthly surveys of senior executives
can offer valuable market insight to get
abroad sense of economic conditions in

NATIONAL SALES-PER-EMPLOYEE

Year Market Planning Guide Top 150/Top 200
............................................. $553,592 cuveirieirrriersieneenenseennnenns 799,132
............................................. $469,334 ..o 3 150,973
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............................................. $541,100 665,428

....5535,332 634,791
............................................. $647,595 $651,317
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............................................. $394,892 ..o $540,638
............................................. $319,704 ..o 9469,536
............................................. $326,400 ...ooverererererererreenenenenenenenen s 3472,167

2023 FORECASTS FOR KEY ELECTRICAL BUSINESS SECTORS

Increase Decrease Stay the same
Residential 43% 11% 46%
Industrial 48% 8% 44%
Commercial 57% 8% 35%
Institutional 34% 12% 54%
Government 35% 12% 53%
Utilities 33% 9% 58%
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the electrical market and the overall U.S.
economy. In its Electrostats column, EW
publishes regular updates of the Electro-
Business Conditions Index (EBCI), a
monthly survey of executives at electri-
cal manufacturers who are members of
the National Electrical Manufacturers
Association (NEMA). The EBCI Index
has been sliding deeper into negative ter-
ritory in 3Q 2022 and in the most recent
report published in late October, NEMA
said, “Economic headwinds, including
rising interest rates and a deeply unsettled
geopolitical environment contributed to
the general malaise, but policy support
for ‘electrification and energy efficiency’
provided a backstop to the otherwise
glum outlook?”

The Conference Board offers two
solid monthly macroeconomic indica-
tors — its Measure of CEO Confidence
and its U.S. Leading Economic Indicators
(LEI). The most recent reports were both
pessimistic. The Conference Board said
CEO confidence sunk further to start Q3
and is at its lowest level since the Great
Recession, while the association’s LEI
report said a recession is likely before
year-end.

Price increases continue for elec-
trical products. Year-over-year price
increases for electrical products are de-
celerating but remain at near historically
high levels, according to Electrical Market-
ing’s monthly Electrical Price Index (EPT).
In Sept. 2022, the Total Index was up
+9.5% year-over-year, while Power Wire
& Cable (+21.5%); Boxes (+20.8%); Fuses
(+19.3%); Pole-Line Hardware (+18.8%);
and Switchgear (+18.7%) saw the largest
YOY increases in the EPT’s basket of 20-
plus electrical products.

Long lead times are still a factor.
Lead times for many electrical products
aren’t as bad as they used to be, but in
many cases are still months from nor-
mal. Switchgear has lead times that can
extend out more than a year, according
to distributor response in the Electri-
cal Marketing/VRP quarterly survey.
They are also still an issue with products
like lighting controls and automation
equipment powered or controlled by
semiconductor chips.



WHICH PROJECTS DO YOU EXPECT TO BREAK GROUND IN YOUR MARKET IN 20227

K-12 school construction or retrofits

New office construction

Large tract housing projects

College or university construction or retrofits

Mass transit (Bus stations, train, light rail, ferries, etc.)
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DISTRIBUTORS SPEAK OUT ON IMPACT OF INFRASTRUCTURE BILL

Expected to Break
No Activity Now Underway Ground in 2023

Expansion of high-speed broadband internet for under- 5506 37% 8%

served rural or urban areas

Electric utility grid expansion or retrofit 52% 34% 13%
Electric vehicle charging stations 32% 45% 22%

!Expa nsion or retroflt of trad_ itional |nfrast_ructu re projects, 350 42% 23%
including roads, bridges, rail, ports and airports

Atough slog for single-family con-
struction. Single-family construction
will probably be the slowest market sector
over the next year or two, as sky-high
interest rates, affordability issues and lack
of buildable lots in many popular markets
are pummeling homebuilders. Market
conditions for multi-family construction
aren't as dismal. While some Sunbelt
markets are scratching out increases in
single-family construction, the national
data on housing starts and building
permits is downright ugly. Multi-family
construction is also expected to slow, but
according to NAHB’s 2022 forecast, it
will be up +18.1% this year before slid-
ing -8% in 2023.

The impact of the work-at-home
trend on office construction and
renovation. While work-at-home
trends will vary and evolve by region
and type of industry, the post-COVID
realities of the demand for new of-
fice space aren’t easy to see because of
the popularity of remote offices. It’s a
huge issue in New York. While the Big
Apple has some major office projects

IMPACT OF PRICE INCREASES ON 2023
DISTRIBUTOR REVENUE FORECASTS

0% from price increase - 100% from increase in sales volume 18%
5% from price increase - 95% from increase in sales volume 23%
10% from price increase - 90% from increase in sales volume 18%
15% from price increase - 85% from increase in sales volume 10%
20% from price increase - 80% from increase in sales volume 15%
Price increase will account for more than 20% - sales volume

. - . . 18%
increase will account for less than 80% of overallincrease in sales

underway, the results of a survey by the
Partnership for New York City points
to what could be the long-term trend of
fewer people working five days a week
in the city’s offices. The survey of more
than 160 major Manhattan office em-
ployers said that as of mid-Sept. 2022,
only 49% of Manhattan office workers
are currently at the workplace on an
average weekday. The Partnership said
return-to-office rates are projected to
increase gradually through the rest of
2022, with 54% of workers expected
in the office on an average weekday
by Jan. 2023.

www.ewweb.com

Labor shortages persist for elec-
trical distributors, as well as their
customers and vendors. It seems like
no one in the electrical market can find
enough employees when they need to
hire. Even though total U.S. employment
atelectrical contractors is trending at over
1 million employees for the first time
ever, electrical contractors seem to be
having the most trouble attracting and
keeping new employees. This challenge
has created a market opportunity for
companies on the supply side that can
provide new tools and preassembled
electrical products that help electrical
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WHICH OF THE FOLLOWING DO YOU PLAN TO PURCHASE IN 20237

New delivery trucks

Smartphones

Material handling equipment for warehouse
(Conveyor belts, forklifts)

ERP system

Tablet computers
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contractors work smarter and more
efficiently in the field.

Federal infrastructure spending
programs will spark investments
in infrastructure, renewables and
construction of massive factories
to produce semiconductors, electric
vehicles and lithium batteries for
EVs, photovoltaic systems and mi-
crogrids. Funds from federal programs
like the Infrastructure Investment and
Jobs Act, CHIPS and Science Act and
the Inflation Reduction Act will have a
direct impact on the electrical construc-
tion market because of their intent to
fund the installation of residential and
commercial PV systems, microgrids,
EV charging systems, grid upgrades and
renovation of commercial facilities with
more efficient electrical and mechanical
systems. At least one electrical manu-
facturer told EW this influx of federal
funding will be a “once-in-a-lifetime
opportunity” for the electrical industry.

HOW TO USE THE

MARKET PLANNING GUIDE
The market planning data in this is-
sue is divided into nine regions of
the United States. For each region,
you’ll find an economic snapshot of
the region and employment statistics
for the typical distributor’s two largest
customer groups — electrical contrac-

tors and manufacturing employees;
and sales potential by state and for
each region’s largest MSAs. We de-
velop those estimates using sales-per-
employee multipliers and employment
data published by the U.S. Bureau of
Labor Statistics (a three-month average
of employment data from July 2022
through Sept. 2022).

Methodology. Our forecasts are
based upon responses to EW’s annual
Market Planning Guide (MPG) survey.
Each year, the magazine asks electrical
distributors for their previous year’s
final sales results, sales predictions for
the current year, and predictions for the
following year. It also asks respondents
how sales for the first six months of the
current year compared with the first six
months of the previous year.

With 199 electrical distributors pro-
viding sales forecasts and other informa-
tion, we are able to provide a reliable
national forecast for sales through elec-
trical distributors. Please respond to next
year’s survey when you see it — filling
it out only takes a few minutes and it
helps us produce more reliable electri-
cal sales forecasts. On a national basis,
respondents reported a mean sales-
per-employee number of $553,592 in
2021, a healthy increase from $469,334
for 2020, but significantly less than the
$799,132 sales-per-employee reported
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by our Top 150 Electrical Distributors
in the May-June issue. Be sure to check
how your company’s productivity com-
pares with the national when it comes
to sales-per-employee.

A note on our national sales base
number. The base sales number for
our national sales forecast comes from
the Census of Wholesale Trade that
the Commerce Department sends
out every five years. Data from the
most recent survey in 2012 was finally
available in 2015 for the category that
most closely defines our electrical
market — “NAICS: 423610 - Electrical
apparatus and equipment, wiring sup-
plies and related equipment merchant
wholesalers” (specifically “Merchant
wholesalers, except manufacturers’
sales branches and offices”). Although
the Commerce Dept. recently pub-
lished its national numbers for its
definition of a distributor of electrical
supplies, EW will not use this number
as a base for its sales estimates until
the Commerce Dept. also publishes
its product sales data. EW’s editors
need the product data to refine the
Commerce Dept’s sales estimates for
electrical wholesalers.

Here's why. The U.S. Commerce Dept.
hasa very broad definition of an electrical
distributor, and its 2017 data shows 8,398
electrical distributors operating 13,801



branch locations and doing $131,748,162
in total combined revenue. Electrical
Wholesaling’s editors don't believe the
Commerce Dept’s 2017 sales number
is accurate because the related product
data in the 2012 survey included distribu-
tors of HVAC equipment, electronics
components and other products not
typically carried by full-line distributors
of electrical supplies.

Including these companies basically
doubles the company count for what
EW’s editors and most veteran industry
execs would consider to be distributors
of electrical supplies. The huge branch
count in the 2012 Commerce Dept. data
really sticks out, too, when you compare it
to the branch count in Electrical Whole-
saling’s most recent Top 150 ranking.
The distributors in that ranking operate
7,000-plus branches, quite short of the
Census estimate.

When the 2012 Census of Wholesale
Trade came out, we worked with the
late Herm Isenstein, founder, DISC

Corp., Orange, Conn., to develop a
base sales estimate for 2012 of $86.5
billion. EW’s sales estimates will use
this base national sales number until
the product data for the next Census
of Wholesale Survey is available. Elec-
trical Wholesaling’s editors will “bring
forward” that number for an annual
national sales forecast each year using
the same survey methodology that
Andrea Herbert, Electrical Wholesaling’s
late chief editor, first developed in the
1970s for the Market Planning Guide.

DEVELOPING

SALES ESTIMATES

When developing any market forecast,
gathering some basic data on the size and
makeup of the market is the first step.
Let’s take a look at some of the ways you
can crunch the numbers we've provided
to tailor them to your business. One of
the most common uses of this resource is
for developing a business plan, whether it
be for internal use as your guide for next

year or for a presentation to an investor
or banker. You will need something that
states the size of the local market, and
these sales figures are a documented
source you can use “as is.”

This data will also be helpful in
establishing a sales forecast for your
company and your region, comparing
nearby or far-flung markets with an
eye to opening or closing a branch, and
evaluating promising areas of new busi-
ness. One question distributors should
ask themselves — and suppliers will
be asking — is: “Are our sales into the
market at the level they should be?”
Look at the estimate of the overall sales
in your market in comparison with your
company’s sales.

Employment in major customer
markets. In addition to sales forecasts,
employment numbers make up a large
part of the regional profiles. The number
of people employed by a company or in
an industry tends to rise and fall with the
volume of business it’s doing. Employ-
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BILLION-DOLLAR CONSTRUCTION PROJECTS UNDERWAY OR ON THE DRAWING BOARDS

Contract
Value
($ Millions) | Project City State Project Type Status Source
30,000 Texas Instruments fab plants Sherman X Semiconductor Plans announced www.ti.com
20,000 Intel Ohio semiconductor plants Licking County OH Semiconductor Plans announced www.intel.com
17,000 Samsung semiconductor plant Taylor X Manufacturing Plans announced WWW.NPr.org
11,000 ot llelfic sl e iy Multiple KY&TN Ao el Plans announced www.ford.com
plants EV battery
9,500 New Terminal One at JFK airport Jamaica NY Airport Elel o www.construction.com
August 2022
8,500 Venture Global LNG Export facility Plaque.mmes LA Oil & gas il Lo www.construction.com
Parish Oct. 21
. Industrial- Broke ground -
8,500 Samsung chip plant Taylor X SefeenrEEs August 2022 www.construction.com
7,000 (pslear:qet;al el et 2 Multiple MI Manufacturing Plans WWW.gm.com
7,000 Hall Park mixed-use mega-project Frisco X Mixed-use Fall 2023 start Dallas Morning News
6,000 F|rst.phase of Taiwan Phoenix AZ Semiconductor Broke grotind www.construction.com
Semiconductor plant Oct. 21
. . . . . Broke ground .
5,700 Oil platforms in the Gulf of Mexico | Gulf of Mexico us Energy - Oil September 2022 www.construction.com
5,600 ;A:z));gc(tlllnlc iRy Rochester MN Hospital Plans announced Becker’s Hospital Review
5,500 Hyu_ndal Ml Ereup elaerie Savannah GA EV factory B'.’Oke e WWW.apnews.com
vehicle factory in October
5,000 Helios Hgalth and Wellness Las Vegas NV Medlgal space & Broke ground www.constructiondive.com
campus in Las Vegas mixed-use October 2022
5,000 Rivian electric vehicle plant el and_ GA Electric vehicle Plans announced www.rivian.com
Walton Counties
4,000 Panasonic battery plant De Soto KS EV battery Plaanu?;gg;; e www.kansascity.com
University of California - Davis
3,750 Health - 16-story hospital and Sacramento CA Hospital Plans announced Becker’s Hospital Review
5-story pavilion
2,900 Metro-North Penn Station project New York NY Mass transit-Rail sl g www.construction.com
September 2022
Terminal 1 Replacement at San . . Broke ground .
2,600 Diego International Airport San Diego AZ Airport in Nov. 2021 www.construction.com
Five-phase revitalization project at . Hospital/ Broke ground .
AL UC San Diego’s Hillcrest campus SE D G4 University Dec. 2021 W St Do itz i
2,500 2 0 e s Frisco TX Mixed-use Expectgd to break constructiondive.com
development ground in early 2022
2,300 GreenCity mixed-use project Richmond VA Mixed-use Plaanual\Qgg;;ced www.richmond.com
2,000 Multlple el i U eI State-wide NJ Mass transit-Rail Underway www.northjersey.com
Transit system
2,000 MassgchuseFts ngeral = Boston MA Hospital Plans announced Becker’s Hospital Review
Multiple projects in Mass. and NH
2,000 E:cme;?:k expansion of existing Prineville OR Data center Plans announced www.bisnow.com
2,000 P.hase 1 EV plant by VinFast,. A Raleigh NC Electric vehicle July, 2024 www.prewswire.com
Vietnamese care manufacturer factory start data
2,000 Expapswn of Inova’s Ale)fandna Alexandria VA Mlxed—_use & 2023 start date constructiondive.com
Hospital and related projects Medical
2,000 rields West mixed-use Frisco TX Mixed-use Plans announced www.fieldsfrisco.com
development
1,800 SkyWater Technology West Lafayette IN Semiconductor Plans announced constructiondive.com
semiconductor plant plant July 2022
1,740 Harbor\{lew sl Eaner Seattle WA Hospital Plans announced Becker’s Hospital Review
renovation
1,600 Vineyard Wind Barnstable MA Offshore wind Eroke e www.construction.com
in November
Harbor-UCLA Medical Center - . , . .
1,600 346-bed tower & outpatient building West Carson CA Hospital Plans announced Becker’s Hospital Review
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Miami continues to be one of the nation’s hottest markets for multi-family construction. The 100-story Waldorf Astoria Hotel &
Residences will have 360 condos and a 200-room hotel.

ment figures, therefore, act as a gauge
to business prospects and conditions in
end-user markets.

B Employee counts can help you
compare the relative sizes of various
end-user groups in your area.

H You can also compare the make-
up of one market area to another, and
consider new customer markets or ones
that you could be serving better.

B If you track the employment fig-
ures for each market over time, you'll
see broad economic trends unfolding
in your market.

B Youcanalso use these employment
figures to make your own multipliers
or you can use the national multipliers
we've already calculated.

Multipliers. Each multiplier is a
dollar figure that represents the av-
erage amount of electrical products
distributors sell to each particular type
of customer, on a per-employee basis or
other “economic factor” (See Electrical
Wholesaling’s National Multipliers on
page 13). When used with the employ-
ment figures in the regional profiles, the

multipliers help establish the amount
of business electrical distributors could
do with major customer groups in your
area and in total.

For instance, to find the number
of electrical contractor employees in
Addison, IL, a city not detailed in the
East North Central regional profile,
you could contact the local Chamber
of Commerce, a nearby union chapter,
the state university, or the local library
to track it down.

These multipliers come in handy if
you want to approximate the amount
of sales available from a particular
account. For example, if a local manu-
facturer employs 300 people, by ap-
plying the multiplier of $1,215, you
would expect the facility to purchase
about $364,500 worth of electrical MRO
products this year.

Using multipliers results in a dol-
lar figure for market size that tells the
level of business distributors in the area
could do if every potential customer
there bought a typical amount of prod-
uct from them. It tends to be a larger

number than actual distributor sales.

You can also use Electrical Wholesal-
ing’s multipliers to track sales through
different types of customers over time.
For sales to electrical contractors, use
Electrical Wholesaling’s national mul-
tiplier of $78,775 for each electrical
contractor employee.

Summary. While the chances for
at least a mild recession in 2023 seem
pretty good, few economists seem to
expect much more than a mild down-
town. Of course, if the war in Ukraine
took an unexpected turn, or the current
meltdown in parts of the cryptocur-
rency market spread to equities and
bonds, we could be looking at a “Black
Swan” event that could radically change
economic conditions.

However, this generation of manag-
ers in the electrical market have already
guided their companies through the
depths of the pandemic, and the crisis
management skills they needed in
the COVID era should be enough to
get them through any new and nasty
economic surprises. EW
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New Englan

Connecticut « Maine « Massachusetts
New Hampshire « Vermont « Rhode Island

he largest construction project in the region,
the $1.6-billion Vineyard Offshore Wind Farm,

EMPLOYMENT STATISTICS

is finally underway, and when completed its Electrical }
62 wind turbines will provide electrical power ] Ly T e Wi
p , p Area Estimate #Change % Change Employment  # Change % Change
for 400,000 homes. There’s also several notable CONNECTICUT 8381 295 36 160633 6700 oy
projects on the drawing boards or under construction in |y estHarfordEast artord, T 2,843 16 46 2867 1667 59
the region, including a 1.5-million-sq-ft addition to Massa- Bridgeport-Stamford-Norwalk, CT 1,74 (35) 20 56933 1,767 32
chusetts General Hos- New Haven-Milford, CT 1,530 30 20 23567 700 31
% OF 2023 U.S. SALES pital in downtown Norwich-New London, CT 594 48 87 18500 633 35
- Boston that broke Waterbury, CT 403 13 33 7300 300 43
4 5 @ 0 ground in Oct. 2022; MASSACHUSETTS 23,760 1,551 7.0 242,700 8,967 3.8
__IJ ) The $838-million Yale Boston-Cambridge-Nashua, MANH 17,645 1,040 63 186467 7,133 40
; Boston-Cambridge-Newton, MA 10,760 823 83 78633 3,600 48
NEW EN G LAND New Haven Hosp1tal X ) ) ’ )
. Framingham, MA 1,335 30 23 21167 400 19
_ - heurosciencescenter | g gridoewaterEaston MA 737 U 24 5% 00 19
in New Haven, CT, underway since Aug. 2022; and Har- Haverhill-Newburyport-Amesbury Town, MA 702 4 06 9267 400 45
vard’s $1-billion Enterprise Research Campus that will Taunton-Middleborough-Norton, MA 555 30 58 NA NA NA
be built across the Charles River from campus in Allston, Peabody-Salem-Beverly, MA 490 n 46 7200 267 38
MA. Always a hub of office construction, Boston currently New Bedford, MA 3% 30 84 6933 167 25
. A Leominster-Gardner, MA 321 17 5.1 6,667 233 36
has 4.6 million sq ft of space now under construction, Pittsfield. MA m ) 00 303 133 46
according to JLLs 3Q 2022 U.S. Office Outlook. JLL says Lynn-Saugus-Marblehead, MA 260 - 00 4267 233 58
Boston’s office vacancy rate is 17.8%. Barnstable Town, MANECTA 997 - 0.0 3,233 (300) -85
Springfield, MA-CT 1,673 22 13 29,267 433 15
Worcester, MA-CT 1,629 43 27 2783 1,033 39
SALES POTENTIAL BY STATE ($ MILLIONS) Lowell-Billerica-Chelmsford, MA-NH 1,404 61 45 24900 967 40
Lawrence-Methuen Town-Salem, MA-NH 602 43 86 9,067 467 54
2023 Total Electrical Industrial
Sales Potential ~ % of Region Contractor§  § Estimate MAINE 4,463 134 31 55,600 633 1.2
NEW ENGLAND 6,511.7 3,623.9 1,585.5 Portland-South Portland, ME 1,469 35 24 15967 500 32
MASSACHUSETTS 3,143.5 48.3% 18717 643.2 Bangor, ME 490 26 56 2,500 67 2.7
CONNECTICUT IS57A3 20.8% 660.2 4251 Lewiston-Auburn, ME 403 13 33 5367 167 32
NEW HAMPSHIRE 645.8 9.9% 3325 184.2
MAINE 623.7 9.6% 351.6 1473 NEW HAMPSHIRE 4,221 273 69 69,500 1,233 18
RHODE ISLAND 432.8 6.6% 239.0 107.3 Nashua, NH 802 4 05 21233 367 18
VERMONT 308.5 4.7% 169.0 77.8 Manchester, NH 763 39 54 7,900 100 13
Portsmouth, NH 399 17 45 9500 233 25
Dover-Durham, NH 264 4 17 5067 100 2.0
METROS WITH THE MOST SALES POTENTIAL
(in millions of dollars RHODE ISLAND 3,033 217 101 40,500 1,167 3.0
111 MITIons ordotars Electrical Providence-Warwick, RI-MA 3,857 38 101 5063 1000 20
2023 Total  Contractor  Industrial
Rank Area S Potential  § Potential $ Potential VERMONT 2,145 35 16 29,367 467 1.6
1 Boston-Cambridge-Nashua, MANH 23552 1390.0 4941 Burlington-South Burlington, VT 841 39 49 12567 300 24
2 Providence-Warwick, RI-MA 5475 303.8 134.2
3 Hartford-West Hartford-East Hartford, CT ~ 378.8 2239 79.1 : . )
K Metro areas are metropolitan statistical areas (MSAs) unless otherwise noted.
4 Bridgeport-Stamford-Norwalk, CT 360.1 1372 150.9 A PN A et - -
o employmentdata ror Construction an anuracturing Is in thousands and represents the
5 Springfield, MA-CT 2ELT Ll Uik percent change in three-month moving averages from July 2022 - Sept. 2022 and July 2021 -
6 Worcester, MA:CT 2526 1284 338 Sept. 2021. Source: Current Employment Statistics from the Bureau of Labor Statistics.
7 NewHaven-Milford, CT 228.1 1205 62.5 Electrical contractor employment is an EW estimate based on internal data and data from the
8  Lowell-Billerica-Chelmsford, MA-NH 2207 110.6 66.0 U.S. Bureau of Labor Statistics. Total Electrical Potential is the total of electrical contractor
9 Framingham, MA 2015 105.1 56.1 and industrial sales potential, which typically account for at least 75% of a full-line electrical
10  Portland-South Portland, ME 1975 115.7 03 distributor’s sales, as well as an estimate for sales to other smaller customer niches.
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Middle Atlantic

New Jersey « New York « Pennsylvania

EMPLOYMENT STATISTICS

ass transit and airport expansion projects have
popped up all over this region. Pittsburgh

(Ele:rt;i:(al ., has a $670-million airport expansion project
ontractor ndustrial , .
Area Estimate #Change % Change Employment  # Change % Change undervYay, :and Ne“t’ ;{otrks ]FtK$§e5r n;lﬁal 4
expansion is expected to cost $9.5 billion.
NFWJERSEY 20,926 (208) d) AuED mEs 8l It broke ground in September. The Big Apple also has the
Mlddlesex—Monmout'h-Ocear?, NS o oS LE 44 $2.9-billion Metro North-Penn Station project underway, and
Bergen-Hudson-Passaic Counties, NJ 3,714 (251) (6) 56,567 400 0.7 New Jersey’s NJ Tran-
Camden, NJ 3,051 (48) 2) 3993 1833 48 sit has $2 billion in % OF 2023 U.S. SALES
Atlantic City, NJ 745 (4) () 3167 300 105 T
projects in the works. c o
Trenton, NJ 37 10,500 167 16 Other billion-dollar
Vineland-Bridgeton, NJ 390 (22) (5) 8533 300 36 . . 0
construction proj- .| Q) .|
Newark, NJ-PA 6,704 485 8 76,700 2,600 35 .
" ects either underway MIDDLE ATLANTIC
or expected to break
NEW YORK 50,856 295 1 422,000 10,167 2.5
. ’ ’ ' ground in this region include the $1-billion Global Found-
New York-Newark-Jersey City, NY-NJ-PA,NY 52,000 503 1 343033 7867 23 i K ¢ . . d 1 in Mal
Rochester, NV 3137 130 4 s5A 1067 20 ries expansion of an existing semiconductor plant in Malta,
Buffelo-Cheektowage-NiagaraFalls, \Y 2,938 2 15100 163 32 FYf tt},le 315 '.bﬂil(l;n_Keylito_Illte ,Tr?:d‘;lcfrnter V‘;?_reh;l‘is“t’f/
Albany-Schenectady-Troy, NY 2,126 (26) W s 03 3 $(ig§illlic(§np;‘((:]1‘i:inatlel\lll\irellii)usl: cojlvsersio(::lnisn ;\I;;w Y’ork’(s?
Syracuse, NY 1,829 (26) (1) 2% 233 09 i ) crsion
Dutchess County-Putnam County NY 1,101 o) 0 s (133 (16 Chelsea nelghbothOd; and the $1'-b11110n job planned for
Binghamton, NV 555 " 0 1090 20 19 the Brooklyn Hospital Center. While the office occupancy
o o ]
Utica-Rome, NY 151 @ 0 e 27 24 ?ate is St)lll about 50% in Manhattan because of remotepﬁ‘ic
Kingston, NV 381 3400 B 10 ing, JLLs 3Q 2022 U.S. Office Outlook says the city still has
Glens Falls, NY 364 m M s 6 L approximately 23.8 million sq ft of office space underway.
Watertown-Fort Drum, NY 238 (4) (2) 1,900 - -
e B P  SALES POTENTIAL BY STATE ($ MILLIONS)
Ithaca, NY 156 (9 (5 2500 67)  (26) 2023 Total Electrical  Industrial
Sales Potential  %ofRRegion Contractor$  $Estimate
PENNSYLVANIA 34,792 256 1 565167 18,967 35 MIDDLE ATLANTIC 14,587.4 8,395.4 3,274.5
Philadelpiz Camden Wimingon, PAADEND 16,172 208 1 180367 6700 39 ';';‘GVNYS(\’(FE\';AMA ‘5"‘2‘32? ‘3‘222;" ggggg iggj
g ,298. .3% ,140. ,497.
Pittsburgh, PA 8,207 (91) (1) 83,167 2,500 31 NEW JERSEY 28837 19.8% 16484 658.5
Lebanon, PA 7,566 91 1 9,233 167 18
Philadelphia, PA 3,231 61 2 32,400 633 2.0
Lancaster, PA 2444 8133 133 36 METROS WITH THE MOST SALES POTENTIAL
Allentown-Bethlehem-Easton, PA 1,928 87 5 41433 1800 45 (in millions of dollars) i
York Hanover, PA 1681 5 303100 00 22 o cednel
Harrisburg-Carlisle, PA 1,668 65 423167 1,000 45 Rank Area $Potential § Potential ~$ Potential
Scranton -Wilkes-Barre -Hazleton, PA 1,404 (4) 0 29033 1,233 44 1 NewYork-Newark-Jersey City, NV-NJ-PA 6,256.7 40963 909.0
Reading, PA 1,001 (39) (4 30700 120 41 2 Philadelphia-Camden Wimington, PANJDEMD ~ 2,183.9 12739 4780
Erie, PA 581 4 1 18,300 233 13 3 Pittshurgh, PA 1,083.7 646.5 2204
Altoona, PA 3 6,633 305 4 Lebanon, PA 7756 596.0 15
Chambersburg-Waynesboro, PA 31 9 38700 200 24 5 Rochester, NY ' 4926 A1l 1469
Gettysburg, PA u7 790 33 44 3 (B:;’?d"e’;]cme“°“’aga'“'aga” L3 ig;’ ;i;: igi;
East Stroudsburg, PA 247 13 6 5200 33 0.6 s phil del;)hia oA 426.1 255'0 855
Johnstown, PA . 238 (4) (2) 3,933 33 09 9 Lancaster, PA 3670 1925 1001
Bloomsburg-Berwick, PA 169 4,867 67 14 10 Albany-Schenectady-Troy, NY 3536 27 68.2
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Fast North Central

his region will soon be home to some of the na-
tion’s largest industrial projects. Intel announced
plans to invest $20 billion in semiconductor
plants in Ohio’s Licking County, and GM plans to
spend $7 billion on several EV plants in Michi-
gan. Michigan has several other large construction projects
in the planning stages, with FANUC America’s 800,000-sq-ft

West Campus indus-
% OF 2023 U.S. SALES trial training center

o | |0 now underway in
15 4 J @ Auburn Hills, MI,
=) L) __|J and the $920-million

EAST NORTH CENTRAL Pavilion at University
of Michigan Health

hospital being built in Ann Arbor, MI. Indiana will be in
on the semiconductor plant action with SkyWater Tech-
nology’s facility planned for West Lafayette, IN. The state
also has a large solar project underway, the $475-million
Mammoth Solar Project in Starke and Pulaski Counties.
Few mega office projects have been announced in the
Windy City in recent months, possibly due in part to the
city’s 22.2% office vacancy rate.

SALES POTENTIAL BY STATE (S MILLIONS)

2023 Total Electrical Industrial
EAST NORTH CENTRAL 22,220.5 10,117.5 7,658.9
OHIO 5,420.8 24.4% 2,522.3 18144
ILLINOIS 5,086.0 22.9% 2,536.3 15325
MICHIGAN 4.440.8 20.0% 19317 1,620.9
INDIANA 3,881.1 17.5% 1,674.7 1,430.2
WISCONSIN 3,391.7 15.3% 1,452.5 1,260.9

METROS WITH THE MOST SALES POTENTIAL

(in millions of dollars)
Electrical
2023 Total  Contractor  Industrial

Rank Area S Potential  § Potential $ Potential
1 Chicago-Naperville-Elgin, IL-IN-WI 3,842.2 1,974.4 1,099.3
2 Detroit-Warren-Dearborn, M| 1,935.7 871.8 676.7
3 Indianapolis-Carmel-Anderson, IN 1,110.2 635.6 252.5
4 Cincinnati, OH-KY-IN 1,074.7 546.9 312.9
5  Cleveland-Elyria, OH 9275 4253 316.7
6  Columbus, OH 864.1 4974 193.9
7 Milwaukee-Waukesha-West Allis, WI 863.3 389.5 301.1
8  Grand Rapids-Wyoming, MI 7431 2922 3023
9  Madison, WI 3719 196.6 100.9
10 Toledo, OH 361.4 162.1 126.9

Illinois « Indiana « Michigan « Ohio « Wisconsin

EMPLOYMENT STATISTICS

Electrical

Contractor Yoy YO Industrial Yoy Yoy
Area Estimate #Change % Change Employment  # Change % Change
ILLINOIS 32,197 1512 49 578300 23,000 41
Chicago-Napenville-Arlington Heights, IL 18,577 867 49 280,667 9,333 34
Elgin, IL 1,976 100 53 37,100 2833 83
Peoria, IL 1,140 56 52 22833 1267 59
Rockford, IL 789 30 40 2897 1933 7.2
Decatur, IL 559 30 57 10,900 367 35
Champaign-Urbana, IL 546 17 33 7,800 67 09
Springfield, IL 520 26 53 3400 167 52
Bloomington, IL 472 61 14.7 3,500 167 5.0
Kankakee, IL 195 13 7.1 7,500 433 6.1
Danville, IL 91 9 105 4467 100 23
Chicago-Naperville-Elgin, IL-IN-WI 25,064 1,166 49 414833 14,533 36
Lake County-Kenosha County, IL-WI 2,089 8 39 63933 1733 28
INDIANA 21,259 979 4.8 539,700 14,500 2.8
Indianapolis-Carmel-Anderson, IN 8,069 390 51 95300 2,767 30
Gary, IN 2,422 121 53 33133 633 19
Fort Wayne, IN 1,599 13 08 37500 1,667 47
Elkhart-Goshen, IN 555 13 24 77300 2,667 36
Lafayette-West Lafayette, IN 546 17 33 19,867 700 37
Terre Haute, IN 520 9 17 9,200 200 2.2
Bloomington, IN 446 22 51 11,567 300 27
Michigan City-La Porte, IN 213 4 16 7,800 - 0.0
Columbus, IN 251 13 55 19,000 633 34
Muncie, IN 208 9) 40 3,600 - 0.0
Kokomo, IN 182 4 24 9400 33 04
Evansville, IN-KY 1,209 (13) -1 22,467 300 14
South Bend-Mishawaka, IN-MI 836 52 6.6 15967 500 32
MICHIGAN 24,522 4 0.0 611,667 31,367 5.4
Detroit-Warren-Dearborn, Ml 11,067 321 3.0 255367 19,600 83
Warren-Troy-Farmington Hills, M 7,986 273 35 161,667 12,267 8.2
Grand Rapids-Wyoming, MI 3,709 147 41 114067 3,700 34
Detroit-Dearborn-Livonia, M| 3,081 48 16 93700 7,333 8.5
Lansing-East Lansing, MI 1,231 65 56 20233 1,733 94
Kalamazoo-Portage, M 953 13 14 24067 1,200 5.2
Flint, MI 862 48 59 14200 1,967 16.1
Ann Arbor, MI 706 4 0.6 13,633 367 28
Saginaw, MI 477 2% 58 1073 (67) 06
Muskegon, MI 390 56 169 13,067 133 1.0
Jackson, MI 312 13 43 9,200 167 18
Niles-Benton Harbor, M| 286 - 00 12,067 67 0.6
Battle Creek, Ml 213 17 6.8 10,500 333 33
Monroe, MI 251 (13) 49 5400 (1000 -8
Bay City, MI 199 ) 42 4767 67 14
(Continued on page 29)
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West North Central

lowa « Kansas « Minnesota « Missouri
Nebraska « North Dakota « South Dakota

he small eastern Kansas town of De Soto will
EMPLOYMENT STATISTICS one day be home to one of the largest EV battery

(Ele:rt;i:(al ., plants in the nation — a $6-billion Panasonic
ontractor ndustria - .
Area Estimate ~ #Change % Change Employment  #Change % Change facility that will one day employ 4,000 workers.
Data centers continue to be big business in this
LUy . . 11,115 173 16 227800 8300 38 region, particularly in the Des Moines, IA, and Omaha, NE,
Des M0|ne§-West Des Moines, 1A 2,3% ) 00 21367 500 23 markets. Meta (Facebook) announced plans in July 2022 for
Cedar Rapids, 1A 1235 % 44 100 6 04 | ;)5 billion expan-
Davenport-Moline-Rock Island, IA-IL 1,374 26 19 24633 L1047 sion of itts Springfield, % OF 2023 U.S. SALES
NE, data center,and a [ )
KANSAS 8,992 334 3.9 168,567 7,333 4.5 report at www. data- J 0
Wichita, KS 2,448 169 T4 48967 2,500 54 Centerdynamics_ com !) ) J
Topeka, KS 719 (22) 29 8333 333 42 said Microsoft will be WEST NORTH CENTRAL
building a $1-billion
MINNESOTA 18,841 13 0.1 332,900 16,167 5.1 data center in West Des Moines, IA. Atlas Power has plans
Minneapolis-St. Paul-Bloomington, MN-WI 12,645 256 21 211,100 13,100 6.6 for a $923-million expansion of its data center facility in
St. Cloud, MN 1,161 91 85 14667 233 16 Williston, ND, and plans are on the table for the $700-mil-
Rochester, MN 767 39 54 9967 167 17 lion Amber Kestral data center in Becker, MN. Des Moines
Duluth, MN-W| 1,508 160 119 8467 333 41 also has a new $770-million airport terminal in the planning
stage and North Liberty, IA, has the $526-million University
MISSOURI 19084 1210 71 433 3467 13 | of lowahospital expansion underway.
Springfield, MO 1361 4 03 18533 533 30
St. Louis, MO-IL 10222 906 97 118067 4167 37 SALES POTENTIAL BY STATE ($ MILLIONS)
Kansas City, MO-KS 8,030 602 81 80533 767 10 2023 Total Electrical Industrial
Sales Potential  %ofRegion Contractor$  $ Estimate
WEST NORTH CENTRAL ~ 11,209.8 5,850.5 3,117.3
NPRTH DAKOTA 4,160 3% 105 26,967 1/ 18 MINNESOTA 2,958.0 26.4% 1,484.2 882.2
Bismarck, ND 646 9 14 2,800 = 0.0 MISSOURI 2,787.9 24.9% 1,503.3 727.0
Fargo, ND-MN 1287 (13 10 10733 167 16 IOWA 1,849.1 16.5% 875.6 603.7
KANSAS 1,443.8 12.9% 708.3 446.7
Grand Forks, ND-MN 429 4 1.0 4133 67 16 e 11305 0 G gt
SOUTH DAKOTA 541.6 4.8% 3178 115.5
NEBRASKA 8,043 303 3.9 102,200 1,933 1.9 NORTH DAKOTA 499.0 4.5% 3217 715
Lincoln, NE 1421 52 38 13867 233 17
Omaha-Council Bluffs, NE-IA 4329 290 72 34333 233 0.7 METROS WITH THE MOST SALES POTENTIAL
(in millions of dollars)
SOUTH DAKOTA 4,034 360 9.8 43,567  (667) -1.5 Electrical
. 2023 Total  Contractor  Industrial
SIOU.X Fa.lls, SD 1,547 126 88 14767 300 21 Rank Area Potential $ Potential & Potential
Rapid City, SD 767 00 4l 2%1 () 1l 1 Minneapolis St Paul Bloomington, MN-WI 19444 9961 5594
2 St Louis, MO-IL 1,397.7 805.3 3129
Metro areas are metropolitan statistical areas (MSAs) unless otherwise noted. d - lEERty, M.O'KS L 723 5y
Allempl. P S deand th 4 Omaha-Council Bluffs, NE-IA 540.0 3410 910
employmentdata ror Construction an anuracturing is In thousandas and represen e . L
percent change in three-month moving averages from July 2022 - Sept. 2022 and July 2021 - . WIChIta] i ) . e e
Sept. 2021. Source: Current Employment Statistics from the Bureau of Labor Statistics. 6 Des Mo'neS'We_St Des Moines, IA 3680 2362 382
Electrical contractor employment is an EW estimate based on internal data and data from the 7 D.avenport-Mollne-Rock Island, IA-L 2163 1082 63
U.S. Bureau of Labor Statistics. Total Electrical Potential is the total of electrical contractor 8  SiouxFalls,SD 2012 1219 31
and industrial sales potential, which typically account for at least 75% of a full-line electrical 9 Springfield, MO 1954 107.2 49.1
distributor’s sales, as well as an estimate for sales to other smaller customer niches. 10 Lincoln, NE 185.9 112.0 367
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South Atlantic

Delaware « District of Columbia « Florida
Georgia « Maryland « North Carolina
South Carolina « Virginia « West Virginia

UM NGNS NIl EVPLOYMENT STATISTICS
16.2% of all new construction spending according EMPLOYMENT STATISTICS

to U.S. Census Bureau data, and over the past Electrical .
ear EW’s editors have seen plans for billions pn L W W
b p Area Estimate #Change % Change Employment  # Change % Change
of dollars in plans for new data centers in Lou-
doun County, VA, one of the largest concentration of data | PISTRICTOF COLUMBIA 1,9% 3 15 1,100 : 00
centers in the nation. Two $5-billion EV plants will employ Washington-Arington-Alexandria, DCVAMD-W 21,545 425 20 56,567 1,300 24
thousands of workers
0 N -
% OF 2023 U.S. SALES — Hyundai’s facility | peLawage 3,137 00 33 26400 1467 59
1 8) 8) @/ glat I;mke gro‘smd 10| yimington, DE-MD-NJ, DE 2318 M 47 T3 L6 19
ctober near Savan-
. Salisbury, MD-DE, DE 1,326 52 41 13,667 100 0.7
] © ) 9« ) @ nah, GA, and Rivian’s ¥
SOUTH ATLANTIC plant expected to be Dover, DE 390 9 23 5300 400 8.2
built on a site strad-
dling Georgia’s Morgan and Walton Counties. Toyota will | FLORIDA 71,562 2,526 34 416,133 26,600 68
be building a billion-dollar EV facility in Greensboro, NC. | iami-fort Lauderdale-West Palm Beach,FL 18,872 115 39 %133 6933 78
Commercial mixed-used projects are led by plans in Rich- | ry05 5t petersburg Clearwater FL~ 11,345 16 B 3B 45
mond, VA, for GreenCity, a $2.3-billion commercial project. | g4, yissimmee saford L. 004 (9 T4 ST 453 90
Jacksonville, FL 6,383 139 22 3.9%7 461 14
SALES POTENTIAL BY STATE (S M LLIONS) Cape Coral-Fort Myers, FL 4641 147 33 7,400 267 37
f023 Total l f Electrical  Industrial North Port-Sarasota-Bradenton, FL 3753 178 50 18700 600 33
Sales Potential ~ %ofRegion Contractor$  § Estimate
: Naples-Immokalee-Marco Island, FL 2,609 230 9.7 5467 367 1.2
SOUTH ATLANTIC 27,095.3 16,392.0 5,284.2 o
FLORIDA 9,015.9 33.3% 6,110.0 1,102.8 Palm Bay'MelhOUmE'TnUSW“e, FL 2,84 (22) 0.9 31,367 1,467 49
NORTH CAROLINA 4,768.6 17.6% 2,552.3 1,262.5 Lakeland-Winter Haven, FL 1,915 (82) 41 18,100 133 0.7
GEORGIA 3,982 14.7% 2,092.5 1,093.7 Deltona-Daytona Beach-Ormond Beach,FL 1,907 5 28 123 63 55
VIRGINIA 3,486.2 12.9% 2,152.9 636.0
AT 24840 - 16867 E—_ Pensacola-lferry Pass-Brent, FL 1,768 17 11 7,300 67 09
SOUTH CAROLINA 21734 8.0% 10480 6908 PortSt. Lucie, FL 1673 L - Y
WEST VIRGINIA 587.7 2.2% 345.1 125.1 Ocala, FL 1,200 35 30 9,867 (100) -1.0
DELAWARE 3%.4 1.5% 247.1 70.0 Tallahassee, FL 1,03 ) 08 300 10 26
DISTRICT OF COLUMBIA  200.4 0.7% 1574 29 .
’ Panama City, FL 988 8 8.6 3,600 133 38
METROS WITH THE MOST SALES POTENTIAL Crestview-Fort Walton Beach-Destin, FL 966 26 28 3,500 100 29
Gainesville, FL 841 2 26 4933 233 50
ARt Punta Gorda, FL. 64 IS VIR - W
2023Total ~ Contractor  Industrial Sebastian-Vero Beach, L 607 17 29 200 100 48
Rank Area SPotential $ Potential § Potential ' ’ ’
1 WashingtonArington-Alexandria, DCVANDAW 23089 1972 1499 (Continued on page 29)
2 Atlanta-Sandy Springs-Roswell, GA 2,264.0 13426 468.6
3 Miami-Fort Lauderdale-West Palm Beach, FL ~ 2,176.7 1,486.6 2548 . L )
Metro areas are metropolitan statistical areas (MSAs) unless otherwise noted.
4 Tampa-St. Petersburg-Clearwater, FL 1,356.0 8937 191.2 A PN A et - -
. employmentdata ror Construction an anuracturing Is in thousands and represents the
. ChaTIOtte-concord.—GaStoma’ e LA i Hedy percent change in three-month moving averages from July 2022 - Sept. 2022 and July 2021 -
6 BaltlmoreiC({lumbla-Towson, MD 1,2944 866.4 169.2 Sept. 2021. Source: Current Employment Statistics from the Bureau of Labor Statistics.
1 0rlando-iflsmmmee-Sanford, i L1675 7883 1l Electrical contractor employment is an EW estimate based on internal data and data from the
8 Jacksonville, FL 311 5028 874 U.S. Bureau of Labor Statistics. Total Electrical Potential is the total of electrical contractor
9 Raleigh,NC 7123 827 812 and industrial sales potential, which typically account for at least 75% of a full-line electrical
10 Virginia Beach-Norfolk-Newport News, VANC 7115 4195 1496 distributor’s sales, as well as an estimate for sales to other smaller customer niches.
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Fast South Central

Alabama « Kentucky « Mississippi « Tennessee

EMPLOYMENT STATISTICS he bllllon-dqllar AEG Nash\'fﬂle mlxe'd-use
development is probably the biggest project to

Electrcal break ground in this region this year. Another
L Ly W Wi large project is the $550-million JM Smucker’s
Area Estimate #Change % Change Employment  # Change % Change 8¢ proj ! u
Uncrustables factory underway in McCalla, AL.
ALABAMA 13,390 1,135 93 269,233 5933 2% . . . .
o Several large projects are on the drawing boards, including the
Birmingham-Hoover, AL 4112 464 127 39433 1,900 5.1 .
. Ford and SK Innovation EV plants planned for Glendale, KY,
Mobile, AL 1447 @ 06 18000 133 07 43 TN
Huntsille, AL 1426 %o 54 WK B 08 ari tanton, IN. To- % OF 2023 U.S. SALES
Montgomery, AL 897 n 25 1B®W e 34 | raiconstructioncosts —
Tuscalooss, AL 815 % 14 nm 4 a7 | for these factoriesis = )@
Decatur, AL 576 3 23 13w 13 10 | estimated at $11 bil- = @
Florence-Muscle Shoals, AL 533 35 70 8400 kEK) 41 lion. Other planned L) \/
Auburn-Opelika, AL 429 ¥ 100 663 6 10 projects of notf in- EAST SOUTH CENTRAL
Dothan, AL 364 13 31 53T 33 45 clude Facebook’s ex-
Anniston-Oxford-Jacksonville, AL 156 13 91 6,600 3 05 pansion of a data center in Gallatin, TN; the Tritium battery
Gadsden, AL 143 9 65 4500 200 47 plant in Lebanon, TN; the DC Blix data center expansion in
Birmingham, AL; the $750-million Meta data center campus
KENTUCKY 10,686 iy L1 243800 L1617 05 expansion in Huntsville, AL; and the $500-million expan-
Lexington-Fayette, KY 1751 (i L0 BF (6 02 sion of the Vanderbilt Hospital in Nashville, TN. Nashville
Bowling Green, KY 4o @ 0 B 6T 05 continues to grow like crazy and between 2015 and 2020
Oyvensboro, KY 35 : 0010000 400 42 added more than 155,000 new residents. Huntsville is also
Elizabetrtont:ort Knox, KY i : L growing at a nice clip, adding 36,891 new residents over the
Louisville/Jefferson County, KY-IN 4047 169 44 80000 (133 02 same time period for a +8.3% growth rate.
MISSISSIPPI 6,205 325 55 148,900 5,000 3ih
Jackson, M 143 B 34 18T 0 47 SALES POTENTIAL BY STATE ($ MILLIONS)
Gulfport-Biloxi-Pascagoula, MS 1,079 78 78 18133 300 17 2023 Total izl sl
Sales Potential  %ofRegion  Contractor$  $ Estimate
TENNESSEE 20,167 1,530 82 360,833 10,400 3.0 EAST SOUTHCENTRAL  8,355.5 3,974.1 2,710.3
NashvilleDavidson -Murfregsboro-Franklin, TN -~ 7,514 546 78 84167 233 29 TENNESSEE 3,181.1 38.1% 1,588.7 956.2
Knoxville, TN 2,895 303 17 45767 2,100 48 ALABAMA 22103 26.5% 1,054.8 7135
Jackson, TN 181 3% 78 12367 40 33 KENTUCKY 1,859.8 22.3% 841.8 646.1
3 i y B 0
Johnson City, TN 37 % 14 863 13 16 MISSISSIPPI 1,104.3 13.2% 488.8 394.6
Morristown, TN 299 13 45 12,500 667 56
Cleveland, TN 264 13 50 8900 100 11 METROS WITH THE MOST SALES POTENTIAL
Chattanooga, TN-GA 1,599 61 39 37100 1,100 31 (in millions of dollars) .
Clarksville, TN-KY 511 0 44 103 63 56 l CElectncal il
. 2023 Tota ontractor  Industria
- R R e, S [
MEsport-aristoBistol, T @ b ’ ' 1 Nashville-Davidson -Murfreesboro -Franklin, TN~ 1,018.7 591.9 230
2 Louisville/Jefferson County, KY-IN 663.9 3188 2123
Metro areas are metropolitan statistical areas (MSAs) unless otherwise noted. . Blrmlngham-Hoover, AL 52 P i
All employment data for Construction and Manufacturing is in thousands and represents the 4 Memphis, TNMSAR o s HrL
percent change in three-month moving averages from July 2022 - Sept. 2022 and July 2021 - 5 Knoille, TN e - s
Sept. 2021. Source: Current Employment Statistics from the Bureau of Labor Statistics. 6 ChéttanOOga: TN-GA 2803 1260 983
Electrical contractor employment is an EW estimate based on internal data and data from the 7 Lexmgtf)n-Fayette, KY %64 1379 152
U.S. Bureau of Labor Statistics. Total Electrical Potential is the total of electrical contractor 8 Huntsville, AL 2381 1123 182
and industrial sales potential, which typically account for at least 75% of a full-line electrical 9 Jackson, MS 207.0 113.0 52,6
distributor’s sales, as well as an estimate for sales to other smaller customer niches. 10 Mobile, AL 202.1 1140 477

www.ewweb.com / NOVEMBER/DECEMBER 2022 25


http://www.ewweb.com

West South Central

ith no less than nine billion-dollar projects

either underway or planned, Texas once

again leads this region in construction.

Texas Instruments plans to invest $30 bil-

lion in semiconductor fabrication plants in
Sherman TN, and earlier this year, Samsung broke ground
on a $8.5-billion facility in Taylor, TX. There’s also quite a
bit of activity in the oil
& gas/petrochemical
business in this re-
gion. The $8.5 billion
Venture Global LNG
Export terminal in
Plaquemines Parish,
LA, is the biggest job in this sector that's underway, but the
Diamond Green Diesel refinery in Port Arthur TX, and
the Methanex Methanol plant in Geismar, LA, also top
$1 billion in total construction value. Texas is one of the
fastest-growing states in the nation, according to a variety
of economic indicators. When measured by the number of
new residents moving in each day, Dallas, Austin, Houston
and San Antonio all rank in the Top 10.

% OF 2023 U.S. SALES

12.5%

WEST SOUTH CENTRAL

SALES POTENTIAL BY STATE (S MILLIONS)

2023 Total Electrical Industrial
SalesPotential  %of Region  Contractor$  $ Estimate
WEST SOUTH CENTRAL  17,959.7 10,180.0 3,611.9
TEXAS 13,127.2 73.1% 8,044.8 2,457.0
LOUISIANA 2,102.2 11.7% 13173 364.5
OKLAHOMA 1,464.3 8.2% 817.9 353.5
ARKANSAS 1,266.0 7.0% 575.9 436.9

METROS WITH THE MOST SALES POTENTIAL

(in millions of dollars)
Electrical

2023 Total ~ Contractor  Industrial

Rank Area SPotential  $Potential  $ Potential
1 Dallas-Fort Worth-Arlington, TX 3,966.2 2,375.2 797.8
2 Houston-The Woodlands-Sugar Land, TX 3,853.8 2,479.3 603.8
3 Austin-Round Rock, TX 1,163.2 743.8 186.7
4 San Antonio-New Braunfels, TX 909.5 584.1 1435
5  Baton Rouge, LA 601.2 401.4 79.5
6  Oklahoma City, OK 518.1 3226 919
7 Tulsa, 0K 507.9 2172 129.1
8  New Orleans-Metairie, LA 485.2 308.6 79.6
9  Midland, TX 440.1 341.0 11.0
10  Little Rock-North Little Rock-Conway, AR 303.5 189.8 53.0

Arkansas ¢ Louisiana « Oklahoma « Texas

EMPLOYMENT STATISTICS

Electrical

Contractor Yoy YO Industrial Yoy Yoy
Area Estimate #Change % Change Employment  # Change % Change
ARKANSAS 1,310 476 7.0 164,867 7,267 4.6
Little Rock-North Little Rock-Conway, AR 2,409 (22) 0.9 20,000 933 49
Fayetteville-Springdale-Rogers, AR-MO 1,863 35 19 32333 1400 45
Fort Smith, AR-OK 680 22 33 18400 1,200 7.0
LOUISIANA 16,722 - 0.0 137,533 9,367 13
Baton Rouge, LA 5,096 (312) -5.8 30,000 2,133 1.7
New Orleans-Metairie, LA 3917 351 98 30,033 1,800 6.4
Lake Charles, LA 2,418 69 3.0 10,933 467 45
Lafayette, LA 1,348 (13) 10 15333 933 65
Shreveport-Bossier City, LA 1,079 9 08 10,067 333 34
OKLAHOMA 10,383 290 2,9 133,400 4,800 37
Oklahoma City, 0K 4,095 91 23 34667 1467 44
Tulsa, 0K 3,519 364 115 48733 1867 40
Lawton, OK 234 17 8.0 3,933 133 35
TEXAS 102,124 5,885 6.1 927,167 49,500 5.6
Houston-The Woodlands-Sugar Land, X~ 31,473 4138 151 227,833 14,400 6.7
Dallas-Fort Worth-Arlington, TX 30,151 1,486 52 301,067 14100 49
Austin-Round Rock, TX 9,442 (286) 2.9 70467 4800 73
San Antonio-New Braunfels, TX 7,414 (130) -7 54167 2,333 45
Midland, TX 4329 329 82 4167 300 78
Corpus Christi, TX 2,448 13 0.5 8,300 200 2.5
Beaumont-Port Arthur, TX 2314 211 136 19900 1,167 6.2
El Paso, TX 2,310 39 L7 17467 200 12
Odessa, TX 2,102 208 11.0 4,167 167 42
Longview, TX 1,634 35 2.2 9,700 500 5.4
Lubbock, TX 1,235 65 56 5,000 233 49
Waco, TX 1,157 117 113 15533 333 22
McAllen-Edinburg-Mission, TX 1,140 48 44 7200 533 8.0
Amarillo, TX 1,040 52 53 14267 233 17
College Station-Bryan, TX 979 39 41 5767 100 18
Killeen-Temple, TX 953 30 33 7,900 100 13
Tyler, TX 849 13 16 6867 305
Abilene, TX 585 17 3.1 3,367 67 2.0
Victoria, TX 537 26 5.1 1,567 67 44
Laredo, TX 485 26 5.1 800 0.0
Brownsville-Harlingen, TX 455 00 6567 133 21
San Angelo, TX 455 13 2.9 3,500 133 4.0
Sherman-Denison, TX 429 13 3.1 5,633 133 24
Wichita Falls, TX 313 13 3.6 4,767 133 2.9
Texarkana, TX-AR 3% 4 11 5,900 167 2.9
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Mountain

Arizona « Colorado « Idaho « Montana
Nevada « New Mexico « Utah « Wyoming

ts hard to fathom how developers will be able to squeeze
EMPLOYMENT STATISTICS 100,000 homes into a single residential building tract in

Electrial the Phoenix metro’s Valley of the Sun, but that’s the plan
s L Wl WL for the Howard Hughes Corp’s Teravalis master planned
Area Estimate #Change % Change Employment  # Change % Change ; w ; ug ; p: Vi o p
ARIZONA 2,119 797 34 196,000 14,400 79 commflmty, which will alsq include 55' million sq ft of
Phoenix-Mesa-Scottsdale, AZ 18,950 693 38 148,700 10,400 75 commercial space. The Phoenix metro will also be home
Tucson, AZ 2310 - 00 2267 L700 62 to two massive semiconductor projects — the $20-billion
Prescott, AZ 923 52 6.0 4,100 267 7.0 Intel Ocotillo expan
Lake Havasu City-Kingman, AZ 585 39 71 3,100 133 45 B
Yuma, AZ 490 4 108 273 23 93 | sion project planned % OF 2023 U.S. SALES
Flagstaff, AZ 403 35 94 3367 167 52 :
Sierra Vista-Douglas, AZ m % s o 1 143 | nChandlenAZ and ) @
the $6-billion first o
COLORADO 24,509 1,040 44 154,767 5,600 3.8 phase of the Taiwan ) 9) J
Denver-Aurora-Lakewood, CO 14,985 715 50 72,700 2,767 40 .
Colorado Springs, CO 2479 O 03 19 3 29 | Semiconductor plant MOUNTAIN
Greeley, CO 2,093 4 23 13667 00 54 in Phoenix. Las Vegas
Fort Collins, CO 1,673 56 35 15361 561 38 also has a mega-project that broke ground recently, the $5-bil-
Grand Junction, CO 849 30 37 323 33 10 lion Helios Health and Well that brok d
Boulder, CO 750 ) 00 2067 (100) 05 ion Helios Health and Wellness campus that broke groun
Pueblo, CO 533 17 34 4400 300 73 in Oct. 2022. Phoenix leads the nation in the number of new
residents moving into the area. According to the U.S. Census
IDAHO 8,376 208 2.5 74300 3,667 5.2 B id all Ph ix h hd
Boise City, ID 4260 160 39 29467 433 15 ureau, 192 new residents c oenix home each day.
Coeur d’Alene, ID 906 13 15 5567 333 6.4
Idaho Falls, ID 715 2 31 5333 67 13
Pocatello, ID 303 4 14 2300 .00 SALES POTENTIAL BY STATE ($ MILLIONS)
Lewiston, ID-WA 212 (4) 2.0 4,467 100 23 . .
2023 Total Electrical Industrial
MONTANA 4,732 100 22 2,733 1,167 54 Sales Potential ~ %ofRegion  Contractor$  § Estimate
MOUNTAIN 12,500.7 8,131.2 1,869.4
NEW MEXICO 1,107 815 129 29,867 2,033 13 ARIZONA 3,0243 24.2% 1,900.0 519.4
Albuquerque, NM 3,818 511 155 17233 733 44 o
Las Cruces, NM 546 % 50 3100 %7 94 COLORADO 2,926.1 23.4‘.0//0 1,930.7 410.1
Santa Fe, NM 446 30 7390 100 125 IDAHO 1,0709 8.6% 659.8 1969
MONTANA 5413 4.3% 372.8 60.2
NEVADA 13,59 693 54 67,033 5,500 8.9 NEW MEXICO 798.7 6.4% 559.8 79.1
Las Vegas-Henderson-Paradise, NV 9,815 633 69 29133 3333 129 NEVADA 1,560.6 12.5% 1,070.8 177.6
Reno, NV 2,830 I3 65 3050 273 98 T P O
UTAH 17,723 1439 88 150,767 3,667 25 Lielilie s = AL s
Salt Lake City, UT 1,144 650 92 64000 2467 4.0
Provo-Orem, UT 4268 628 173 22,733 400 18
Ogden-Clearfield, UT 3,051 147 51 38200 167 04 METROS WITH THE MOST SALES POTENTIAL
St. George, UT 1,400 13 88 413 133 33 ———
Logan, UT-ID 520 n 43 15133 63 44 (in millions of dollars) .
Electrical
2023 Total  Contractor  Industrial
WYOMING 3,059 113 3.8 9,967 - 0.0 . . .
Cheyenne, WY 615 5 92 120 Sw Rank Area $Potential - § Potential - $ Potential
Casper, WY 399 13 34 1,700 33 2.0 1 Phoenix-Mesa-Scottsdale, AZ 2,358.5 1,492.8 394.1
2 Denver-Aurora-Lakewood, CO 1,716.3 1,180.4 192.7
Metro areas are metropolitan statistical areas (MSAs) unless otherwise noted. e Vegas-Henderson-Paradlse, v S e 12
Ao ot for Comstruction and Mamufacturin s in thousands and wth 4 SaltLake City, UT 9745 610.0 169.6
employmentdata ror Construction an anuracturing is In thousandas and represen e . .
percent change in three-month moving averages from July 2022 - Sept. 2022 and July 2021 - 3 a0 SHS s Wil
Sept. 2021. Source: Current Employment Statistics from the Bureau of Labor Statistics. 6 Provo-Orem, UT 4956 3362 60.2
Electrical contractor employment is an EW estimate based on internal data and data from the 7 Albuquerque,. NM 433.0 3007 457
U.S. Bureau of Labor Statistics. Total Electrical Potential is the total of electrical contractor 8  Ogden-Clearfield, UT 426.9 2403 101.2
and industrial sales potential, which typically account for at least 75% of a full-line electrical 9  Reno,NV 3719.7 2229 80.8
distributor’s sales, as well as an estimate for sales to other smaller customer niches. 10 Tucson,AZ 330.3 186.7 716
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Pacific

ith an estimated 16.3% of all U.S. electrical

sales potential, and 20% of the nation’s total

commercial construction in a typical year,

this region carries a lot of clout. The Pacific

region is home to eight metros with an es-
timated $1 billion in annual sales potential — Los Angeles;
Seattle; Riverside County, CA; San Francisco; Portland, OR;
San Diego, San Jose
and Sacramento, CA.
Construction on uni-
versity campuses and
large hospital projects
top the list of current
and planned jobs. On
the drawing boards are the University of California-Davis
Health’s $3.8-billion hospital in Sacramento; UC San
Diego’s Hillcrest campus’ multi-billion dollar facelift; and
Seattle’s $1.7-billion Harborview Medical Center renova-
tion. The $1.6-billion Harbor-UCLA Medical Center,
which includes a 346-bed tower, is underway, as is another
sizeable job, the new $2.6-billion terminal being built at
San Diego’s airport.

% OF 2023 U.S. SALES

16.3%

PACIFIC

SALES POTENTIAL BY STATE ($ MILLIONS)

2023 Total Electrical Industrial
Sales Potential ~ %ofRegion  Contractor$  § Estimate
PACIFIC 23,421.58 13,891.9 4,845.3
CALIFORNIA 16,354.99 69.8% 9,574.4 3,509.6
WASHINGTON 3,999.76 17.1% 2,472.1 T21.7
OREGON 2,257.65 9.6% 1272.6 533.5
HAWAII 504.26 2.2% 370.4 33.0
ALASKA 304.93 1.3% 202.4 415

METROS WITH THE MOST SALES POTENTIAL

Alaska « California « Hawaii » Oregon « Washington

EMPLOYMENT STATISTICS

(in millions of dollars)
Electrical
2023 Total  Contractor  Industrial
Rank Area S Potential  § Potential $ Potential
1 LosAngeles-Long Beach-Anaheim, CA 4992.2 2,7319 1,261.8
2 Seattle-Tacoma-Bellevue, WA 2,348.3 1,438.8 439.8
3 SanFrancisco-Oakland-Hayward, CA 2,176.4 1,3272 4139
4 Riverside-San Bernardino-Ontario, CA 1,7783 1,159.6 263.1
5 Portland-Vancouver-Hillsboro, OR-ID 1,519.0 8643 350.9
6 SanDiego-Carlsbad, CA 1,500.9 900.8 299.9
7 San Jose-Sunnyvale-Santa Clara, CA 1,302.2 575.2 466.6
8  Sacramento-Roseville -Arden-Arcade, CA  1,141.1 809.0 103.9
9 Urban Honolulu, HI 364.8 2673 246
10  Fresno, CA 363.1 217.1 134

Electrical

Contractor Yoy Yoy Industrial Yoy Yoy
Area Estimate #Change % Change Employment  # Change % Change
ALASKA 2,570 169 7.0 15667 (2,500) -13.8
Anchorage, AK 1,655 134 88 2633 (33) -1.2
Fairbanks, AK 412 26 6.7 600 - 0.0
CALIFORNIA 121,541 5,542 4.8 1,324,367 33,367 2.6
Los Angeles-Long Beach-Anaheim, CA 34,680 1,941 59 476,167 15933 35
San Francisco-Oakland-Hayward, CA 16,848 776 48 156,200 7,967 54
Riverside-San Bernardino-Ontario, CA 14,720 325 23 99267 4367 46
Anaheim-Santa Ana-Irvine, CA, CA 14,235 914 6.9 155200 7,667 5.2
San Diego-Carlsbad, CA 11,436 472 43 113,167 (1,533) -13
Sacramento -Roseville -Arden-Arcade, CA 10,270 308 31 39,200 567 15
San Jose-Sunnyvale-Santa Clara, CA 7,302 494 73 176,067 5,300 31
Fresno, CA 2,756 117 44 21,700 100 0.4
Oxnard-Thousand Oaks-Ventura,CA 2,327 8 35 26967 467 18
Santa Rosa, CA 2,201 121 58 23767 467 2.0
Bakersfield, CA 2,011 (9) 04 11,700 (400) 33
Stockton-Lodi, CA 1,959 17 64 22,367 367 17
Vallejo-Fairfield, CA 1,634 61 39 10,367 (67) 0.6
Modesto, CA 1,443 13 09 23733 33 0.1
San Luis Obispo-Paso Robles-Arroyo Grande, CA 1,226 65 56 8367 333 41
Santa Maria-Santa Barbara, CA 1,222 4 04 12,533 300 25
Visalia-Porterville, CA 992 52 55 13133 200 15
Salinas, CA 854 4 0.5 5,567 333 6.4
Redding, CA 667 56 92 2800 33 12
Santa Cruz-Watsonville, CA 663 39 63 7,133 167 22
Napa, CA 598 4 0.7 14200 300 2.2
Chico, CA 585 30 5.5 4367 (233) 5.1
Merced, CA 459 30 7.1 10,767 3 03
Yuba City, CA 390 17 47 2,300 100 45
Madera, CA 299 17 6.2 3,400 100 3.0
El Centro, CA 260 9 34 2,267 100 4.6
Hanford-Corcoran, CA 139 9 67 4600  (267) -5.5
HAWAII 4,702 (82) 17 12,467 100 0.8
Urban Honolulu, HI 3,393 (95) 2.7 9,267 3 0.4
Kahului-Wailuku-Lahaina, HI 559 13 24 1,133 33 3.0
(Continued on page 29)
Metro areas are metropolitan statistical areas (MSAs) unless otherwise noted.
All employment data for Construction and Manufacturing is in thousands and represents the
percent change in three-month moving averages from July 2022 - Sept. 2022 and July 2021 -
Sept. 2021. Source: Current Employment Statistics from the Bureau of Labor Statistics.
Electrical contractor employment is an EW estimate based on internal data and data from the
U.S. Bureau of Labor Statistics. Total Electrical Potential is the total of electrical contractor
and industrial sales potential, which typically account for at least 75% of a full-line electrical
distributor’s sales, as well as an estimate for sales to other smaller customer niches.
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(EAST NORTH CENTRAL — Continued from page 22) (SOUTH ATLANTIC — Continued from page 24)

EMPLOYMENT STATISTICS EMPLOYMENT STATISTICS

Electrical Electrical
Contractor Yoy YO Industial  YOY Yor Contractor Yoy YOV Industial  YOY Yoy
Area Estimate ~ #Change % Change Employment # Change % Change Area Estimate ~ #Change  %Change Employment # Change % Change
OHIO 32,019 1569 52 684,667 18,067 2.7
Columbus, OH 66 29 44 TG 80 11 GEORGIA 26,563  (407) 15 412,700 17,000 43
Cleveland-Elyria, OH 5,399 195 37 119500 3,733 32 Atlanta-Sandy Springs-Roswell, GA 17,043 (191) -1 176833 7,700 46
Akron, OH L L I Savannah, GA L4814 100 1883 8% 46
Toledo, OH 2,058 165 8.7 47900 2,700 6.0
Dayton, OH 1915 65 35 40900 200 05 Columbus, GA-AL 620 - 00 10138 300 31
Canton-Massilion, OH 1,200 g1 78 4% B 01 Augusta-Richmond County, GASC 2466 (13 05 23800 400 17
Mansfield, OH 321 22 1.2 9,300 (33) 04
Lima, OH 213 9 33 8,300 33 04
Weirton-Steubenille, OH 147 = 00 4767 (33 07 MARYLAND 21,411 191 09 113400 3,833 35
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A LOOK AT 2023

Next year may be a year of negative growth for the electrical market.

Electrical Distribution Sales Forecast and YOY % Change
(in Billions of US Dollars)
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ndications are 2022 will be another good year. While DISC
(www.disccorp.com) sees a slowdown, the year as a whole
should be up +11% (give or take) from 2021’s impressive
performance. However, this year’s increase was not all
demand driven, because the year-over-year (YOY) price
increase of +16% contributed significantly to 2021’s gains.

The electrical economy started to tap the brakes on the
2022 double-digit growth in 2Q 2022 with additional demand
deceleration throughout the year. The four Federal Reserve
(FED) driven interest rate increases from May to September
have really started to cool off the momentum. The FED has
increased the Federal Funds rate from 0.75% to 3.25%, poten-
tially with more rate increases on the horizon before year-end.
As intended, this is a big detractor of investments and will
continue to slow demand and cool prices.

2023 will be a year of working with a recessionary environ-
ment. Here at DISC, we started thinking about the possibility of
recession back in August as the Federal Reserve was planning
another rate hike. Our 2023 forecast has the electrical wholesale
community at $126.4 billion in total sales, down from $136.6
billion in 2022. In total, 2023 will be oft 2022 sales by -7.5%.
The largest losses will be in the contractor vertical market
with YOY reductions in electrical construction investments

By Chris Sokoll, President, DISC Corp.

off -10%. We are forecasting demand weakness in industrial,
institutional, and utility markets as well. We are projecting
a rally starting in the fourth quarter of 2023 with returns to
positive year-over-year results by Q3 2024 and Q4 2024.

On a positive note, the Inflation Reduction Act looks to
position the electrical distribution community for great long
term growth opportunities. Here are the highlights:

$27 billion to deploy low and zero emissions technologies

$1 billion to advance zero emissions heavy duty vehicles

$1 billion in Zero Building Energy Code adoption

$750 million to facilitate the sitting of interstate electricity
transmission lines

$87 million towards low-emission electricity programs

This a just a small portion of the potential upside for our
industry. There are also tax incentives focusing on combating
climate change along with clean energy tax credits. Read the
12-page summary of the legislation prepared by the bi-partisan
National Conference of State Legislatures at www.ncsl.org.

While 2023 may be a bit of a challenge, the long-term
prospects for the electrical business remain strong. Looking at
new opportunities and understanding the market and available
resources will help you outperform the market. DISC is here to
provide you with market intelligence and forecasts to help you
navigate the road to success. For more information on our data,
contact us at 346-339-7528 / chris@disccorp.com. EW

30 ELECTRICAL WHOLESALING / NOVEMBER/DECEMBER 2022


http://www.disccorp.com
http://www.ncsl.org
mailto:chris@disccorp.com

promotions and new appointments

neople

LEDVANCE (Wilmington, MA):
Jonathan Lubeck has been
named CEO for the U.S. re-
gion. A veteran of more than 30
years with LEDVANCE’s Trade
(Commercial & Industrial) sales
organization, Lubeck has held
a range of sales and market-
ing leadership and individual
contributor positions. In other
news at LEDVANCE, MingLLi is
taking on a new role as the head
of product marketing in the United States and Canada, ac-
cording toa LEDVANCE LinkedIn post. While previously
a product group manager for the company in lamps, Mi
picked up skills in product management in LED lamps,
smart home and electronics.

.Lubeck

K/E Electric Supply (Mount Clemens, MI): Ryan
Kuchenmeister was appointed general manager.
This position is guided by an eleven-person steering
committee that meets quarterly at Team-K/E. The
committee includes department heads and sharehold-
ers. Kuchenmeister comes to the position with more
than 20 years sales experience at the company. He first

became a shareholder in Team-K/E more than 15 years
ago and has been a member of the company’s Steering
Committee since 2012.

Affiliated Distributors (Wayne, PA): Karen Baker joined
Affiliated Distributors as president of its U.S. Electrical
Division. Baker, Horizon Solutions’ former COO, led
several strategic functions and held multiple positions
with increasing responsibilities throughout her 25 years
in that organization.

Holophane/Acuity Brands (Granville, OH): Vince Pearl was
promoted to senior sales rep at the company, according
to a LinkedIn post.

OBITUARY

Dale Frost, former president and owner of Frost
Electric Supply, Maryland Heights, MO, passed away
on Oct. 3, at the age of 86. Frost began working
full-time with his father, Cyrus “Jack” Frost, at Frost
Electric in 1959. The company was for years one of
the St. Louis’ largest independent distributors. CED
purchased the company in 2019.
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OmniCable (West Chester PA):
Dan Van Belle hasbeen named
the Northeast regional VP and
will manage and lead the com-
pany’s Boston, Cincinnati and
Philadelphia branches. This role
was created because of the com-
pany’s growth over the last 15
months. Van Belle has over 25
years of industry experience.

GRN Coastal (Southport, NC): Van Belle

Colman Hendershot joined this executive recruitment firm
for the electrical market. Prior to joining GRN Coastal, he
worked with Capitalize Analytics, Dallas, in that company’s
analytics consulting practice.

Rockwell Automation (Milwau-
kee, WI): Robin Saitzhas been
promoted to vice president-
Global Marketing and chief
marketing officer. Saitz joined
Rockwell Automation as part
of the company’s acquisition
of Plex Systems, completed in
Sept. 2021. Most recently, she
led marketing for software as
a service in Rockwell Automa-
tion’s Software & Control busi-
ness segment as the Plex & Fiix chief marketing officer.
Plex & Fiix was acquired by Rockwell in January 2021.

Fromm Electric Supply (Read-
ing, PA): Stephen Miller was
named VP of information
systems and strategy. He will
manage the company’s digital
infrastructure and implement
new technology initiatives. In
other news at Fromm, Jennifer
Donnell was named director
of human capital. Donnell will
be responsible for recruitment,
benefits and compensation ad-
ministration, training and talent development. She has more
than 15 years of human resources experience at companies
like Amazon, Comcast and Ingersoll Rand.

Miller

Cembre (Edison, NJ): Bethany Sarchet joined the com-
pany as Southeast regional sales manager. Sarchet’s career
started in the oil industry, but she spent the past 15-plus
years in the data and electrical industry.

promotions and new appointments

Service Wire Co. (Houston): Jeff Anderson joined the
company as a strategic account manager in the Houston
sales office. Anderson has over six years of experience in
local and national corporate account management.

EarthTronics (Norton Shores, M1): William Liberto joined
the company as a regional sales manager. Prior to join-
ing EarthTronics, Liberto gained more than 25-years’
experience working in the construction industry.

REP NEWS

At Thea Enterprises, Clifton, NJ, Brennan Mat-
thews joined the rep firm as executive vice president,
according to a company LinkedIn post.

Biben Sales, the 66-year-old Philadelphia-based
rep firm, will be expanding into western Maryland
and West Virginia, according to a recent post at www.
electricaltrends.com. The post said the company will
initially represent eight manufacturersin the new mar-
ket — Delta Breez, Imperium Cable, MGM Transformer,
NJ Sullivan, Northern Cables, Olympic Lighting, Ronk
and Rymco USA.

O.T. Hall & Son now represents Cembre’s Electrical
and Industrial division in the Maryland, DC, Virginia
and Delaware markets.

Current selected Smart Lighting Solutions as
its new representative in Georgia for its HLI Brands
Portfolio. JD Martin, Houston, represents L.H. Dottie in
three new markets — north, east and west Texas. The
company now covers Texas to Oklahoma, Arkansas,
New Mexico, Louisiana, Mississippi, Florida and the
Carolinas.

Cusick Sales, Willow Grove, PA, will represent
Cembre, Edison, NJ, for the company’s identification
and labeling, cable glands, connectors and tools in
the Delaware, New Jersey and central/eastern Penn-
sylvania territories.

John Templeton joined Centauri Martin, Albu-
querque, NM, Over the past 27-plus years, Templeton
has held multiple sales leadership rolesin the lighting
industry. Most recently, he served as a specification
sales representative for Resource Lighting.

Bryan Baker joined Ewing-Foley, Cupertino, CA, in
this expandingrep firm’s Electrical Division in Texas to
coverAustin, San Antonio and west Texas, according to
aLinkedIn post. His career spans 32 yearsin electrical
and datacom sales. Baker is a graduate of Texas A&M’s
Industrial Distribution program.
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We strive to make business easier by delivering competitive products that combine
the latest in LED technology with the highest design performance possible.
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Check Out Our Most Popular Products!
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ANEX VY ORI

CHAMPION

FIBERGLASS

WE DO MORE.
50 YU CAN, TOO.

Our electrical conduit products Do More® on bridges.
> Lower material and installation costs keep projects on-
budget

> Conduit weight and easy joining systems facilitate a
smooth, efficient installation

> Lightweight, corrosion-resistant, UV stable electrical
conduit has been installed successfully across thousands
of bridges across the U.S. and Canada

E’:’F 0] BIM/Revit models now available at
'Eih Learn More championfiberglass.com/BIM
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